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Abstract 
According to a Goldman Sachs report, the Indian market's digital advertising profession is expected to be worth 

multiple times its current value, or $160 billion, by 2025 (Kaur, 2023) (Singh M. K., 2021). The same report 

projects that by 2023; there will be approximately 666 million active Indian web users (Kaur, 2023). By 2020, 

digital marketing is predicted to generate 20 lakh new jobs (Kaur, 2023). A Magna Global advertising forecast 

states that India's advertising budget will increase by 11.8% in 2023. From Rs 98,200 crore in 2022 to Rs 1,09,900 

crore in 2023, total ad sales are increasing (Brand Wagon Online, 2023). The objectives of this article are to study 

trends and growth of digital marketing in India (Singh M. K., 2021), understand the importance of digital 

marketing in India (Agrawal, 2023), the challenges of digital marketing in India, understand how to overcome the 

challenges in digital marketing (Singh M. K., 2021) impact of digital marketing on the Indian economy and 

examine the Indian government's support for digital marketing. For this study, the researcher employed a 

descriptive research design. Secondary data was utilized to acquire the data needed for the research. 
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INTRODUCTION 
The digital marketing sector in India is rapidly expanding, with an expected valuation of $160 billion by 2025 

(Kaur, 2023). It is utilized in practically every industry, including content management, online banking, payment 

systems, shopping, and order tracking (Kaur, 2023). Digital marketing can eliminate geophysical barriers, 

enabling global consumers and businesses to become suppliers and customers (Kaur, 2023). The company is 

renowned for its ability to facilitate business communication and transactions at any time or place (Kaur, 2023). 

The Indian digital marketing market is projected to grow at a CAGR of 38.9% between 2023 and 2029, driven by 

increased business adoption and internet and mobile user penetration (Kaur, 2023). India's growing number of 

technology-focused start-ups has heightened the demand for digital marketing expertise and increased popularity 

in the digital services sector (Soni, 2023). The Indian government's focus on manufacturing, lowering taxes, and 

increasing infrastructure spending has fueled the advertising industry's expansion, with a projected 11.8% increase 

in ad sales from Rs. 98,200 crore in 2022 to Rs. 1,09,900 crore in 2023 (Kaur, 2023). 

Recent digital marketing trends in India include AI, AR, voice search optimization, programmatic advertising, 

chatbots, personalization, automated email marketing, video marketing, Instagram reels, shoppable content, 

influencer marketing, and geofencing (Soni, 2023) (Aggarwal, 2022). India's e-commerce market is predicted to 

reach 7 trillion rupees in 2023, driven by increasing businesses implementing digital marketing strategies and 

internet and mobile phone user penetration (Kaur, 2023).  

 

THE OBJECTIVES OF THIS STUDY 
• To study trends and growth of digital marketing in India (Singh M. K., 2021) 

• To understand the importance of studying digital marketing in India (Singh M. K., 2021) 

• To know about the impact of digital marketing on the Indian economy 

• To understand the challenges of digital marketing in India (Singh M. K., 2021) 

• To understand to how overcome the challenges in digital marketing 

• To examine the Indian government's support for digital marketing 

 

REVIEW OF LITERATURE 
The literature review explores a variety of studies focusing on the integration and impact of digital marketing 

strategies across different sectors in India. 

A study by (Panday, 2023) adopts a hybrid research approach to examine digital marketing strategies by 

combining descriptive and exploratory methodologies. Through the integration of primary and secondary data, 

the study explores the development of an ideal website that incorporates better marketing strategies. The goal of 

this project was to find and improve marketing strategies, which would increase the study's overall effectiveness. 
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In another research, (B.S. Babitha, 2023) investigates the impact of digital and online marketing on small 

businesses, concentrating on Ambiance's use of social media channels. The research highlights how crucial it is 

to comprehend the platforms and technical tools that appeal to these companies' target market. A report that 

examines social media and email interaction reveals the most effective tactics. The results indicate that, given the 

wide age range of their audience, companies should interact with their clients to learn about their promotional 

preferences in order to develop more successful marketing campaigns. 

(Manju, 2023) provides a thorough examination of Indian marketing strategies and the relationships between 

different platforms in relation to social media marketing efforts in India. The report emphasizes how these 

platforms affect marketing tactics and customer behavior. 

(V. Chandrakar, 2023) draws attention to the quick development of digital marketing in India in tandem with 

advances in technology. Although digital marketing is becoming more popular among companies, the report 

contends that it shouldn't be the only thing they do. For a campaign to be effective, contemporary and old 

marketing methods must be used in harmony. The study recommends a careful use of digital marketing to take 

advantage of rising transaction volumes and cautions against the recurrent usage of antiquated digital advertising 

techniques. 

(Gowda, 2023) Examines rural marketing in emerging nations, with an emphasis on India. It looks at the goals, 

purchasing patterns, and preferences of rural customers in addition to their financial and demographic 

characteristics. The research pinpoints crucial approaches to interacting with rural markets, such as government 

cooperation, distribution network improvement, and localization. 

(Vaibhav Chandrakar, 2023) Emphasizes the value of digital marketing in the context of India's technological 

development. But in order to make sure that marketing initiatives are successful, he stresses how important it is 

to integrate different marketing techniques. The report emphasizes the necessity for prudence while implementing 

digital marketing in order to take advantage of the expanding transaction volume prospects. 

(Gupta, 2023) Discusses how digital technology is changing how businesses and consumers connect and how 

products are promoted. Through a thorough study of statistics, case studies, and expert views, the article 

investigates the effects of digital marketing on the development of SMEs in the Indian economy, job creation, 

market expansion, and changes in consumer behavior. 

(Dr. Devendra Singh, 2023) Observes the quick development of the Indian market, emphasizing the growing 

usage of mobile devices and professionals' increased access to the internet. The research emphasizes how crucial 

it is to match marketing tactics to consumer digital habits in light of the dramatic shifts in digital channel 

engagement. 

(Vemula, 2021) Highlights the substantial impacts of digitization and e-commerce on productivity and economic 

growth as it examines the socioeconomic ramifications of these developments. The research highlights the 

importance of human capital in harnessing digital progress by tying degrees of digitization to economic 

achievements. 

(Chauhan, 2020) Recognizes the rapidly expanding professional opportunities in digital marketing in India, which 

may be ascribed to the nation's rapid economic development. The research recognizes the wide-ranging use of 

digital marketing in many industries, which facilitates the elimination of geographical barriers and improves the 

connections between businesses and consumers. 

(Ramadas, 2020) Highlights how human activity has been fully incorporated into the digital sphere, driven by 

technology progress. Given the rise in internet use and the way social networking has changed business strategy, 

the research highlights the potential of digital marketing to reach large audiences. 

(Hussain, 2018) Examines the rapidly expanding field of digital marketing, which is fueled by the widespread use 

of electronic gadgets and online marketing channels. The research demonstrates the efficacy of digital marketing 

methods in establishing specialized markets and contending with conventional retail models via a case study on 

Flipkart. According to the survey, digital marketing will eventually surpass traditional techniques in dominance. 

As a result, marketers should investigate cutting-edge online marketing techniques to boost engagement and 

conversion rates. 

 

RESEARCH GAP 
Although the research currently in publication offers insightful analyses of digital marketing tactics in India's 

heterogeneous market, it ignores the long-term effects of these tactics on customer retention and brand loyalty. 

This disparity underscores the need for comprehensive investigation into the ways in which digital marketing 

cultivates enduring customer-brand bonds in India. In the field of digital marketing, there is also a dearth of 

research on Indian customers' privacy concerns. This is a topic that is becoming more and more important as data-

driven marketing strategies and data protection regulations advance. The efficiency of digital marketing tactics 

suited to individual industries is still understudied, especially in sectors like healthcare, education, and finance 

where customized methods have the potential to greatly increase customer involvement. Furthermore, there is a 

dearth of empirical data about the scalability of digital marketing strategies in India, from SMEs to bigger 
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companies. This leaves a vacuum in our knowledge of how adaptable effective methods are to a range of company 

sizes and structures. Finally, there is still much to learn about the potential of cutting-edge technologies like AI 

and ML to transform digital marketing strategies in India, which presents a wealth of opportunities for further 

study. Filling up these gaps would improve scholarly debate and provide practitioners more sophisticated insights 

for digital marketing tactics that work better in the Indian setting. 

 

RESEARCH METHODOLOGY 
For this study, the researcher employed a descriptive research design. Secondary data was utilized to acquire the 

data needed for the research. 

 

DIGITAL MARKETING STATISTICS  
• Between 2023 and 2029, the Indian digital marketing market is anticipated to expand at a compound 

annual growth rate (CAGR) of 38.9%. This growth will be fueled by the growing number of businesses 

implementing digital marketing strategies and the rising penetration of Internet and mobile phone users (Kaur, 

2023) (Daryle Rico). 

• It is anticipated that the Indian digital marketing market will expand at a compound annual growth rate 

(CAGR) of 30.3% from 2024 to 2032, culminating in a valuation of USD 55,372.78 million by that time (EMR, 

2023) (Daryle Rico). 

• DataReportal reported that in January 2023, there were 692.0 million internet users in India, representing 

a 48.7% internet penetration rate (Kemp, 2023). 

• According to a report by Global Data, the Indian e-commerce market is anticipated to reach 7 trillion 

rupees by 2023 (Kemp, 2023) (Kaur, 2023) (Daryle Rico) (Singh M. K., 2021). 

• According to a Goldman Sachs report, the Indian market's digital advertising profession is expected to 

be worth multiple times its current value, or $160 billion, by 2025 (Kemp, 2023) (Kaur, 2023) (Daryle Rico). 

• The same report projects that by 2023, there will be approximately 666 million active Indian web users 

(Kemp, 2023) (Kaur, 2023) (Daryle Rico). 

• By 2020, digital marketing is anticipated to generate 20 lakh new jobs (Kemp, 2023) (Kaur, 2023). 

• The Union Budget's emphasis on expanding manufacturing, increasing disposable income through tax 

reductions, and increasing infrastructure spending bodes well for the expansion of the adex (Daryle Rico). In 

2023, advertising expenditure will increase by 11.8%. From Rs. 98,200 crore in 2022 to Rs. 1,09,900 crore in 

2023, total ad sales are increasing (Brand Wagon Online, 2023). 

• The thriving start-up ecosystem in India has contributed significantly to the expansion of digital 

marketing in the nation email 1 marketing (Gaurav, 2023), and more are some of the key competencies in digital 

marketing. With so many new businesses concentrating on technology and digital services, there is a great need 

for people with experience in digital marketing (Times Now News, 2023). 

• The Indian government's emphasis on increasing manufacturing, lowering taxes to increase disposable 

income, and increasing infrastructure spending have all helped to fuel the advertising industry's expansion. The 

total amount of ad sales is predicted to increase from Rs. 98,200 crore in 2022 to Rs. 1,09,900 crore in 2023, 

representing an 11.8% growth in advertising spending (Brand Wagon Online, 2023). 

• A leading provider of training in digital marketing, Digital Vidya has been at the forefront of arming 

people and businesses with the know-how and abilities required to succeed in the digital sphere (Awasthi, 2023). 

 

DIGITAL MARKETING TRENDS IN INDIA 
• Voice search optimization: It is becoming more crucial to optimize your website for voice search due 

to the growing popularity of voice assistants such as Alexa, Siri, and Google Assistant. By 2025, voice searches 

are predicted to make up 50% of all searches, according to a KPMG report (361degreesmarketing). 

• Artificial intelligence (AI): Digital marketers are using AI to streamline processes, customize content, 

and enhance user experience. Salesforce found that 57% of marketers are already utilizing AI in some capacity 

(Learn). 

• Video marketing: In India, the use of video as a marketing tool is on the rise, with 85% of businesses 

utilizing it (Kreative Kudi). It can aid in lead generation, engagement, and brand awareness building. 

• Interactive content: You can give your audience a personalized experience and increase audience 

engagement by using interactive content such as polls, surveys, and quizzes. A HubSpot study claims that 

interactive content doubles conversion rates compared to passive content (Shah, 2023). 

• Influencer marketing: One well-liked strategy for reaching your target market and increasing brand 

awareness is influencer marketing. In 2023, 63% of marketers intend to raise their influencer marketing budget, 

per a report by Influencer Marketing Hub (Pal, 2022). 
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• Chatbots: Chatbots are being used to enhance customer experience, respond to inquiries, and offer 

immediate customer support. Eighty percent of businesses intend to use chatbots by 2023, per an Oracle report 

(Digital Scholar, 2022). 

• Personalization: Customizing your marketing to each customer's unique requirements and preferences 

is known as personalization. 80% of customers are more likely to do business with a company that provides 

personalized experiences, per a report published by Epsilon. 

 

IMPORTANT OF DIGITAL MARKETING IN INDIA (Singh M. K., 2021) 
• High demand for digital marketing skills: The modern workplace demands a high demand for people 

with digital marketing skills. A report published by Inc42 projects that by 2025, the digital marketing sector in 

India will generate 1.5 lakh new jobs (Tambe, 2023). 

• Wide range of career opportunities: There are many different sectors within the large field of digital 

marketing. This field has something for everyone, whether you're a technical or creative person. Search engine 

optimization, social media marketing, email marketing, and more are some of the key competencies in digital 

marketing (Gaurav, 2023) (Guru, 2021). 

• Competitive salaries: Professionals in India with experience and skills in digital marketing can 

command competitive salaries (Gaurav, 2023). An annual salary of Rs 6,00,000 is the average for a digital 

marketing manager in India, per a Payscale report (Gaurav, 2023) (sharma, 2022). 

• Flexibility: There is a lot of flexibility available in digital marketing about work hours and location. 

Since many digital marketing jobs can be completed remotely, you can work from any location in the world (Guru, 

2021). 

• Continuous learning: Since the field of digital marketing is always changing, you will need to keep 

learning and adjusting to new trends and technologies. Although it can be difficult, this guarantees that you won't 

get bored and that you'll always have the chance to learn something new (Guru, 2021). 

• Creativity: You can be imaginative and creative when promoting goods and services with the help of 

digital marketing. This can be a fulfilling experience, particularly if you like being in a creative industry (Guru, 

2021). 

 

DIGITAL MARKETING AND ITS IMPACTS ON THE INDIAN ECONOMY 
India's economy has been greatly impacted by the revolution in business operations brought about by digital 

marketing. It has fueled company expansion, made it easier to create jobs, and helped the e-commerce industry 

and startup ecosystem grow (Thangam, 2023). There are a lot of job opportunities in India due to the rapid growth 

of digital marketing (Ngati, 2020), especially in fields like data analytics, social media management, content 

marketing, and search engine optimization (SEO) (Thangam, 2023) (Gaurav, 2023). Furthermore, the need for 

expertise in digital marketing has prompted the creation of specialized training programs and courses, equipping 

people with useful skills and improving their employability (Thangam, 2023) (Gaurav, 2023). The development 

of e-commerce in India has also been significantly influenced by digital marketing. Digital marketing techniques 

have been used by online marketplaces like Flipkart, Amazon, and Paytm Mall to draw in and keep consumers, 

which has led to the rapid expansion of online retail (Thangam, 2023) (Gaurav, 2023) (Ngati, 2020). Digital 

platforms have been used by startups in a variety of industries, such as food delivery, fintech, healthcare, and 

education, to reach consumers, obtain capital, and grow their companies. This has accelerated economic 

development by fostering innovation and drawing both domestic and foreign investment (Thangam, 2023) (Ngati, 

2020). 

• Accelerating Business Growth: Debug Solution's blog post highlights the benefits of digital marketing 

for businesses, highlighting its ability to enhance brand awareness, boost conversions, and directly reach their 

target audience (Prachi, 2023) (Agrawal, 2023). The article guides creating effective digital marketing strategies 

(Agrawal, 2023), including setting company goals, conducting market research, analyzing target audiences, and 

creating a comprehensive plan (Prachi, 2023). The report highlights India's rapidly growing digital marketing 

sector and its potential for significant career growth in a rapidly expanding economy (Kaur, 2023) (Agrawal, 

2023). Debug Solution emphasizes the importance of digital marketing in boosting business growth by enhancing 

brand awareness (Agrawal, 2023), promoting conversions, and reaching the target market directly (Prachi, 

2023). The article guides creating effective digital marketing strategies, including setting company goals, 

conducting market research, analyzing target audiences, and creating a comprehensive plan (Prachi, 2023). Smart 

Insights provides strategic planning frameworks to facilitate digital transformation and drive company growth 

effectively. Another Stefanini article describes how, by increasing online traffic and improving customer 

engagement, digital marketing can result in a 5–8% rise in revenue over (stefanini, 2021) (Agrawal, 2023). 

Planning frameworks are advised by Smart Insights to successfully execute digital transformation and spur 

company expansion (Chaffey, 2020). Lastly, Diamond Group outlines five ways digital marketing can quicken 

http://vidyajournal.org/


 
 
 

Peer-Reviewed, Multidisciplinary & Multilingual Journal 

ISSN: 2321-1520 E-ISSN: 2583-3537 

Volume 3 Issue 1  

January-June 2024 
Page  28 

h
tt

p
:/

/v
id

y
aj

o
u
rn

al
.o

rg
 

company expansion: expanding into new markets and clientele, driving traffic to websites, maintaining 

competitiveness, enhancing reputation, and obtaining useful data (The Diamond Group, 2022). 

• Job Creation and Skill Development: The Indian economy has benefited greatly from digital 

marketing, which has increased job opportunities and encouraged skill development. Digital marketing 

certifications like the Fundamentals of Digital Marketing Certification from Digital Garage, the Google Analytics 

IQ Certification, the Hootsuite Social Marketing Certification, the Google Ads Certification, the HubSpot Content 

Marketing Certification, and the Google Ads Certification can help you land a job in 2023, according to India 

Today (India Today, 2021). According to The Times of India, reskilling and upskilling in fields like web 

development, programming, cloud architecture, data science, big data, digital marketing, and DevOps can boost 

productivity and advance careers (Jain D. , 2023). IIDE offers a thorough guide on digital marketing career 

opportunities in India, which includes the top 13 prospects for 2023. Additionally, the guide provides advice on 

how to launch a lucrative career in digital marketing by honing your talents in pay-per-click advertising, email 

marketing, search engine optimization, affiliate marketing, and content production (Shroff, 2023). 

• Boosting E-commerce and Start-up Ecosystem: An important factor in the growth of India's e-

commerce and startup ecosystem has been digital marketing. The digital start-up ecosystem is anticipated to be 

crucial to India's growth narrative amidst the COVID-19 pandemic, according to Indian Retailer (Singhai, 

2021). The Indian government has been encouraging youth to start their businesses, supporting micro, small, and 

medium-sized businesses, and encouraging manufacturing in India (Singhai, 2021). Over the past ten years, 

India's digital start-up culture has steadily expanded, with sectors such as e-commerce, edu-tech, fin-tech, digital 

payments, etc., playing a significant role in the ecosystem as a whole (Singhai, 2021) (Khurana, 2022). In 2022, 

the direct-to-consumer (D2C) market expanded offline, and over 750 e-commerce startups received funding, 

contributing to a notable growth in India's e-commerce ecosystem. In 2022, D2C brands accounted for over $11.7 

billion in funding (Singhai, 2021).  

Additionally, digital marketing has pushed skill development and opened up job opportunities in India. Digital 

marketing certifications like the Fundamentals of Digital Marketing Certification from Digital Garage, the Google 

Analytics IQ Certification, the Hootsuite Social Marketing Certification, the Google Ads Certification, the 

HubSpot Content Marketing Certification, and the Google Ads Certification can help you land a job in 2023, 

according to India Today (EY India, 2022). Courses in upskilling, such as Big Data, Data Science, DevOps, Cloud 

architecture, Programming, and Web development, can boost output and hasten professional advancement 

(Khurana, 2022). 

• Democratizing Access to Markets: India's markets are now more accessible to the general public thanks 

in large part to digital marketing. An open network initiative can transform digital commerce in India by creating 

an inclusive digital commerce ecosystem, claims a report by ONDC (Open Network for Digital Commerce) 

(Indiaretailing Bureau, 2023). The report describes the applications and innovations that could be made possible 

by an open network and expounds on the enormous potential of open network initiatives (Indiaretailing Bureau, 

2023). Daily Pioneer describes how data-driven insights, social commerce, e-commerce growth support, and 

global reach from digital marketing are democratizing access to Indian markets (Brij, 2023). 

• Data-Driven Decision-Making:  In the digital age, data-driven decision-making is essential for 

businesses because it helps them make well-informed decisions, lower risks, and enhance product performance 

(Gaurav, 2023). The Economic Times claims that digital data offers insightful information that can influence 

tactics and results. Tools for data analysis can help to speed up the procedure, and data cleaning guarantees 

accurate analysis. The secret is to turn data into workable strategies, and continuous success requires regular data 

monitoring and analysis (The Economic Times, 2023). Salesforce India demonstrates how digital marketers can 

manage massive amounts of collected data with centralized platforms that are powered by effective AI-powered 

marketing solutions. These AI marketing platforms enable marketers to make data-driven decisions about 

successful outreach strategies by gleaning insightful marketing intelligence from the target audience (salesforce) 

(Gaurav, 2023). The Digital Marketing Institute offers state-of-the-art knowledge, expertise, and tactics for 

making data-driven decisions in digital marketing (Gaurav, 2023). Big data and analytics, data-driven decision-

making, and other related subjects are all covered in-depth in the institute's extensive course on the subject (Mehta) 

(Gaurav, 2023). 

 

DIGITAL MARKETING STRATEGIES (Gaurav, 2023) 
• Inbound marketing: Content marketing, email marketing, lead nurturing, search engine optimization, 

marketing automation, website analytics, and website optimization are all included (Adobe Experience Cloud , 

2022) (Gaurav, 2023). Using inbound marketing to target a particular demographic can be a cost-effective strategy 

that increases return on investment (Adobe Experience Cloud , 2022) (Gaurav, 2023). 

• Social media marketing: It can support lead generation, website traffic growth, and brand awareness 

building (Web FX) (Gaurav, 2023). 
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• Search engine optimization (SEO): Using this tactic, you can improve your website's position for 

targeted keywords in search engine results pages (SERPs). It can assist you in improving your website's organic 

traffic and online visibility (AMA, 2021) (Gaurav, 2023). 

• Pay-per-click (PPC) advertising: It can assist you in producing leads and increasing website traffic 

(Aditham, 2023) (Gaurav, 2023). 

• Email marketing: This tactic entails promoting your business, goods, or services via emails you send 

to your subscribers. It can assist you in generating leads and fostering relationships with your clients and prospects 

(Aditham, 2023) (Gaurav, 2023). 

• Content marketing: To draw in and hold on to your target audience, this tactic entails producing and 

disseminating insightful content. It can aid in lead generation, website traffic growth, and brand awareness 

building (Gaurav, 2023). 

• Affiliate marketing: This tactic entails collaborating with other companies or people to market your 

goods and services. It can assist you in expanding your audience and increasing revenue (Gaurav, 2023).  

 

CHALLENGES OF DIGITAL MARKETING IN INDIA  
India's digital marketing scene is full with opportunity, but it also presents some serious obstacles. A poll 

conducted in 2022 among marketing experts in India revealed that the main obstacle impeding the growth of 

digital marketing activities was budgetary restrictions. This budgetary constraint is made worse by a lack of the 

specialized knowledge and useful analytics required to navigate the field of digital marketing, especially in an age 

when third-party cookies are becoming less and less common (Singh M. K., 2021); (Basuroy, 2023) Digital 

marketers operating in India face distinct obstacles that are specific to the nation's market. With their many 

languages, subtle cultural differences, and digital savvy, Indian customers provide a challenging problem for 

marketers trying to create campaigns that are both individualized and aesthetically pleasing to everyone. This 

work is made more difficult by the quick evolution of advertising platforms, which forces marketers to constantly 

modify their approaches in order to remain relevant (Varma, 2022). Concerns about security and privacy stand 

out as major obstacles, particularly in light of the rise in online fraud and scams. These problems not only 

undermine customer confidence but also present regulatory obstacles, requiring marketers to maintain constant 

vigilance and compliance with national and international data protection regulations (Jain S. K., 2019); (Daryle 

Rico). One further level of complication is introduced by the ongoing development of web technology. It's 

important and challenging to keep up with the newest digital developments and incorporate them into marketing 

plans; this calls for constant learning and investment. The Indian digital marketing industry is expected to develop 

at a spectacular rate despite these obstacles. Forecasts suggest that between 2024 and 2032, the Compound Annual 

Growth Rate (CAGR) will be 30.3%, resulting in a market value of USD 55,372.78 million. This development 

trajectory highlights the enormous potential of digital marketing in India, so long as the obstacles are successfully 

overcome and used as a springboard for creativity and interaction (Jain S. K., 2019); (Daryle Rico). 

Navigating the digital marketing landscape in India involves overcoming several key challenges, each requiring 

strategic attention and innovative solutions: 

1. Budgetary Restrictions: In order to optimize the effectiveness of digital marketing initiatives under 

constrained financial constraints, prudent resource allocation is required. 

2. Skills Shortage: The industry needs continuous professional development and upskilling as a result of 

the digital marketing technology' fast progress outpacing the talent pool that is accessible. 

3. Assessment Complexities: Accurate success assessment is a major difficulty when determining the 

return on investment for digital marketing due to complex attribution models and data fragmentation. 

4. Adapting to a Cookie-Less World: The industry's general move away from third-party cookies 

necessitates creative methods of audience monitoring and targeting, upending established techniques in digital 

marketing. 

5. Diversity in Culture and Demographics: Given the heterogeneous makeup of India's people, marketers 

must create highly tailored tactics that address a broad variety of cultural tastes and habits. 

6. Platform Evolution: Because digital advertising platforms are always evolving, marketers must be 

flexible and modify their tactics to take advantage of these new features and possibilities. 

7. Data Privacy Regulations: Tighter rules protecting consumer privacy provide obstacles to 

customization and data-driven tactics, forcing marketers to strike a balance between compliance and efficient 

targeting. 

8. Risk of Online Frauds: To safeguard investments and brand integrity, the digital domain must be 

constantly monitored and strong security measures must be put in place due to its vulnerability to fraud and scams. 

9. Technological improvements: In order for marketers to successfully use the newest tools and trends, 

they must stay up to date with the quick improvements in digital technology. 

10. Pandemic-Induced Behavioral Shifts: The COVID-19 pandemic has changed customer preferences 

and habits, thus digital marketing strategies need to be re-evaluated to take into account these new trends. 
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Addressing these challenges requires a multifaceted approach, blending strategic innovation with a deep 

understanding of the Indian market's unique dynamics to craft effective digital marketing strategies. 

 

OVERCOME THE CHALLENGES IN DIGITAL MARKETING 
• Budget constraints: To overcome this obstacle, we can concentrate on inbound marketing, which is a 

cost-effective approach to target a particular demographic and generate higher returns on investment (Basuroy, 

2023). 

• Lack of skills: We can also work with digital marketing firms that possess the knowledge and experience 

needed to assist us in reaching our marketing objectives (Basuroy, 2023) (Gaurav, 2023). 

• Metrics and measurement: We can measure our marketing efforts using first-party data, which will 

help us overcome this challenge. Additionally, we can track and evaluate the success of our campaigns with the 

help of marketing automation tools (Basuroy, 2023) (Gaurav, 2023). 

• Ever-shifting ad platforms and Web technology: We can meet this challenge by keeping abreast of 

the most recent developments in the field's trends and technologies. Additionally, we can work with digital 

marketing companies that possess the knowledge and experience needed to guide us through these changes 

(Varma, 2022) (Gaurav, 2023). 

• Privacy and security concerns: We can make sure that our marketing initiatives abide by data privacy 

laws to get past this obstacle. To safeguard the information of our clients, we can also employ encryption and 

other security protocols (Jain S. K., 2019). 

• Online frauds and scams: We can use fraud detection tools to find and stop fraudulent activity to 

overcome this difficulty. To safeguard the information of our clients, we can also employ two-factor 

authentication and other security protocols (Jain S. K., 2019). 

 

SUCCESS OF DIGITAL MARKETING CAMPAIGN IN INDIA (Gaurav, 2023) 
• Traffic: We can track the traffic to our website and the effectiveness of our campaigns with the use of 

tools like Google Analytics (Storm, 2021) (Gaurav, 2023). 

• Conversion rate: We can monitor our conversion rate and improve our campaigns for better outcomes 

by using tools like Google Analytics (Emeritus, 2023) (Gaurav, 2023). 

• Cost per acquisition (CPA): This is computed by dividing our campaign's total expenditure by the 

number of new clients we brought on board. This metric can help us lower our acquisition costs and improve our 

campaigns (Hancock, 2022). 

• Return on investment (ROI): We can use this metric to determine the effectiveness of our campaigns 

and make data-driven decisions (Concannon, 2023). 

• Social media engagement: Hootsuite is one tool we can use to monitor our social media activity and 

improve our campaigns for better outcomes (Rahal, 2021). 

• Email open rate: The percentage of people who open our emails is measured by the email open rate. To 

monitor our email open rate and improve the performance of our campaigns, we can use tools such as Mailchimp 

(Gaurav, 2023). 

• Search engine ranking: The position of our website in search engine results pages (SERPs) for particular 

keywords is determined by the search engine ranking. To monitor our search engine ranking and improve the 

performance of our campaigns, we can make use of tools such as Google Search Console (Gaurav, 2023). 

 

INDIAN GOVERNMENT SUPPORT FOR DIGITAL MARKETING 
• Digital India: The Indian government's flagship initiative, Digital India, was introduced in 2015 to 

transform the country into a knowledge economy and society that is empowered by technology (Digital India, 

2023). 

• National Institute of Electronics and Information Technology (NIELIT): Digital marketing courses 

from NIELIT include subjects like email marketing, social media marketing, search engine optimization, and 

more (NIELIT) (Gaurav, 2023). 

• Union Budget 2022-23: The goal of the Union Budget 2022–2023 is to improve the nation's digital 

infrastructure and make cashless commerce possible. To support the animation and gaming industries, the 

government also declared that it will establish an Animation, Visual Effects, Gaming, and Comics (AVGC) 

promotion task force (Partner, 2022). 

• Swayam: The Indian government launched Swayam, an online learning platform that provides several 

programs and courses in digital marketing (testbook, 2023). 
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• Startup India: The Indian government's flagship program, Startup India, attempts to create a robust 

environment that will support innovation and startups in the nation. It offers startups a variety of tools and 

assistance, such as digital marketing (Digital India, 2023). 

 

CONCLUSION 
The Indian digital marketing market is projected to grow at a CAGR of 30.3% between 2024 and 2032, driven by 

increased business adoption and internet and mobile user penetration (EMR, 2023) (Daryle Rico). The report 

highlights the increasing popularity of various digital marketing strategies including data-driven, e-commerce, 

email direct, campaign, social media, display advertising, SEO, SEM, content marketing, and social media 

optimization (EMR, 2023) (Gaurav, 2023). India's digital marketing sector is rapidly expanding, with a projected 

20 lakh new jobs expected by 2020 (Gudhka, 2020) (The Economic Times, 2023). Digital marketing careers in 

India are expected to gain significant importance by 2023, indicating a promising future for the industry (Gudhka, 

2020) (Gaurav, 2023). Recent digital marketing trends in India include AI, AR, voice search optimization, 

programmatic advertising, chatbots, personalization, automated email marketing, video marketing, Instagram 

reels, shoppable content, influencer marketing, and geofencing (6W research, 2023) (Gaurav, 2023). Digital 

marketing is expected to remain the most successful advertising form in the future, requiring constant alertness 

(Agrawal, 2023), resourcefulness, and adaptability from digital marketers (6W research, 2023). 

 

REFERENCES 
1. 361degreesmarketing. (n.d.). Retrieved from https://361degreesmarketing.com/ 

2. 6W research. (2023, Nov). Retrieved from India Digital Marketing Market Synopsis: 

https://www.6wresearch.com/industry-report/india-digital-marketing-market 

3. Aditham, J. N. (2023, Aug 01). Forbes. Retrieved from Digital Marketing In 2023: The Ultimate Guide: 

https://www.forbes.com/advisor/business/digital-marketing/ 

4. Adobe Experience Cloud . (2022, Jul 22). Retrieved from Digital Marketing Strategy: 11 Essential Must 

Know Marketing Strategies: https://business.adobe.com/blog/basics/digital-marketing-strategy 

5. Aggarwal, G. (2022, Nov 24). Internshala Trainings . Retrieved from What is Digital Marketing? – Features, 

Tools Importance, & More : https://trainings.internshala.com/blog/what-is-digital-marketing/ 

6. Agrawal, M. (2023, Apr). Banking Frontiers. Retrieved from MAPPING THE MARKETING TRENDS: 

https://dev.neogrowth.in/wp-content/uploads/2023/04/Banking-Frontiers-April-2023_Page-

6_NeoGrowth.pdf 

7. AMA. (2021, Jun 10). Retrieved from What Is a Digital Marketing Strategy?: 

https://www.ama.org/marketing-news/what-is-a-digital-marketing-strategy/ 

8. Awasthi, S. (2023, Dec 18). MSN. Retrieved from Digital Vidya celebrates 14 years of empowering digital 

marketers in India: https://www.msn.com/en-in/news/other/digital-vidya-celebrates-14-years-of-

empowering-digital-marketers-in-india/ar-AA1lG8qE 

9. B.S. Babitha, K. G. (2023, Apr). Digital Marketing and Its Impacts on Small Businesses in India. 

International Journal for Research in Applied Science & Engineering Technology (IJRASET), 11(IV), 425-

429. doi:https://doi.org/10.22214/ijraset.2023.50116 

10. Basuroy, T. (2023, Oct 10). Statista. Retrieved from Key challenges to growth in digital marketing in India 

in 2022: https://www.statista.com/statistics/1370332/india-challenges-in-digital-marketing/ 

11. Brand Wagon Online. (2023, Dec 14). Financial Express. Retrieved from Advertising spending is growing 

at 11.8% in 2023 in India, reveals Magna Global advertising forecast: 

https://www.financialexpress.com/business/brandwagon-advertising-spending-is-growing-at-11-8-in-2023-

in-india-reveals-magna-global-advertising-forecast-3338977/ 

12. Brij, A. (2023, Mar 17). The Pioneer. Retrieved from Digital marketing: Shaping the India business 

landscape: https://www.dailypioneer.com/2023/columnists/digital-marketing--shaping-the-india-business-

landscape.html 

13. Chaffey, D. (2020, Sep 03). Smart Insights. Retrieved from What is digital transformation strategy and how 

does it fuel business growth?: https://www.smartinsights.com/digital-marketing-strategy/what-is-digital-

transformation-strategy-and-how-does-it-fuel-business-growth/ 

14. Chauhan, R. P. (2020, Mar). Impact of digital marketing and current scenario in India. Journal of 

Management Research and Analysis, 3-5. doi:http://doi.org/10.18231/j.jmra.2020.002 

15. Concannon, L. (2023, Mar 22). Meltwater. Retrieved from How To Measure the Effectiveness of a Digital 

Marketing Campaign: https://www.meltwater.com/en/blog/measuring-digital-marketing-campaigns 

16. Daryle Rico. (n.d.). Retrieved from https://darylerico.com/a9wvfs/eric-stock-forecast-2025.html 

17. Digital India. (2023, Feb). Retrieved from ABOUT DIGITAL INDIA: https://digitalindia.gov.in/ 

18. Digital Scholar. (2022, Sept 08). Retrieved from Top 15 Digital Marketing Trend in India : 

https://digitalscholar.in/digital-marketing-trends-in-india/ 

http://vidyajournal.org/


 
 
 

Peer-Reviewed, Multidisciplinary & Multilingual Journal 

ISSN: 2321-1520 E-ISSN: 2583-3537 

Volume 3 Issue 1  

January-June 2024 
Page  32 

h
tt

p
:/

/v
id

y
aj

o
u
rn

al
.o

rg
 

19. Dr. Devendra Singh. (2023, Mar). DIGITAL MARKETING IMPACT IN INDIAN ECONOMY. Journal of 

Emerging Technologies and Innovative Research (JETIR), 10(03), 20-26. Retrieved from 

https://www.jetir.org/papers/JETIR2303404.pdf 

20. Emeritus. (2023, Jul 31). Retrieved from How to Measure the Success of Your Influencer Marketing 

Campaign: https://emeritus.org/in/learn/influencer-marketing-guide/ 

21. EMR. (2023). Retrieved from Indian Digital Marketing Market Analysis, Growth, Analysis: By Type: Email 

Marketing, Search Engine Optimization (SEO), Blogging and Podcasting, Social Media Marketing, 

Influencer Marketing, Digital OOH Media, Affiliate Marketing, Others; By End Use; Regi: 

https://www.expertmarketresearch.com/reports/indian-digital-marketing-market 

22. EY India. (2022, Apr 04). Retrieved from India’s burgeoning digital economy is driving growth in internet 

and e-commerce.: https://www.ey.com/en_in/e-commerce/india-s-consumer-digital-economy-a-us-800b-

dollar-opportunity-by-2030 

23. Gaurav, D. M. (2023). YSM, Ranchi. Retrieved from DIGITAL MARKETING 4A-MRINAL GAURAV: 

https://ysmranchi.net/student_notes/Digital%20Marketing%20Sem%20I.pdf 

24. Gowda, B. J. (2023, Sept). Rural Marketing in India: Reaching the Unexplored Market. International Journal 

of Research Publication and Reviews, 04(09), 2389-2392. Retrieved from 

https://ijrpr.com/uploads/V4ISSUE9/IJRPR17379.pdf 

25. Gudhka, B. (2020, 09 Jun). Optron. Retrieved from Future of Digital Marketing career in India: 

https://www.optron.in/blog/future-of-digital-marketing-career-india/ 

26. Gupta, D. A. (2023). Impact of Digital Marketing on the Indian Economy. European Economic Letters, 

13(03), 1618-1620. doi:https://doi.org/10.52783/eel.v13i3.472 

27. Guru, D. (2021, Jan 09). up Grad. Retrieved from 7 Reasons Why You Should Study Digital Marketing in 

2023: https://www.upgrad.com/blog/reasons-why-you-should-study-digital-marketing/ 

28. Hancock, G. (2022, Dec 15). CXL. Retrieved from 13 Essential Digital Marketing Metrics & KPIs to Measure 

Performance: https://cxl.com/blog/digital-marketing-metrics/ 

29. Hussain, D. &. (2018). A Study on Impact Digital Marketing in Industry in India. International Journal of 

Management SHANLAX, 06(01), 30-35. doi:https://doi.org/10.5281/zenodo.1461255 

30. indeed. (2023, Sep 08). Retrieved from Important Digital Marketing Skills And How To Improve Them: 

https://in.indeed.com/career-advice/career-development/digital-marketing-skills 

31. India Today. (2021, Sep 20). Retrieved from Career in Digital Marketing: Skills needed, job roles and other 

details : https://www.indiatoday.in/education-today/jobs-and-careers/story/career-in-digital-marketing-

skills-needed-job-roles-and-other-details-1854788-2021-09-20 

32. Indiaretailing Bureau. (2023, May 08). Retrieved from Democratising digital commerce in India: An open 

network for inclusive, competitive marketplaces by ONDC: 

https://www.indiaretailing.com/2023/05/08/democratising-digital-commerce-in-india-an-open-network-for-

inclusive-competitive-marketplaces-by-ondc/ 

33. Jain, D. (2023, Mar 02). The Times of India. Retrieved from Budget 2023: How upskilling would be the game 

changer for the youth?: https://timesofindia.indiatimes.com/blogs/voices/budget-2023-how-upskilling-

would-be-the-game-changer-for-the-youth/ 

34. Jain, S. K. (2019, Oct). DIGITAL MARKETING: CHALLENGES AND OPPORTUNITIES. Journal of 

Modern Management & Entrepreneurship (JMME), 09(04), 38-40. Retrieved from 

https://www.inspirajournals.com/uploads/Issues/33278620.pdf 

35. Kaur, J. (2023, Jan 16). Digital Vidya. Retrieved from Growth of Digital Marketing Industry In India – 2023 

Updated: https://www.digitalvidya.com/blog/growth-of-digital-marketing-industry-in-india/ 

36. Kemp, S. (2023, Feb 13). Datare Portal. Retrieved from Digital 2023: India: 

https://datareportal.com/reports/digital-2023-india 

37. Khurana, A. (2022, May 21). The Economic Times. Retrieved from How tech startups are boosting the growth 

of small e-commerce businesses in India: https://economictimes.indiatimes.com/small-biz/sme-sector/how-

tech-startups-are-boosting-the-growth-of-small-e-commerce-businesses-in-india/articleshow/91703404.cms 

38. Kreative Kudi. (n.d.). Retrieved from Kreative kudi - Digital marketing company & institute: 

https://kreativekudi-thegraphicdesigner.business.site/ 

39. Learn. (n.d.). Retrieved from http://www.learn.digital-marketingtrends.com/ 

40. Manju. (2023, Jun 15). A Case Study on Social Media Marketing Campaigns in India. RESEARCH REVIEW 

International Journal of Multidisciplinary, 06(08). doi:https://doi.org/10.31305/rrijm.2023.v08.n06.020  

41. Mehta, R. (n.d.). Digital Marketing Institute. Retrieved from Data-Driven Decision Making: 

https://digitalmarketinginstitute.com/resources/lessons/big-data-and-analytics_data-driven-decision-

making_4njz 

http://vidyajournal.org/


 
 
 

Peer-Reviewed, Multidisciplinary & Multilingual Journal 

ISSN: 2321-1520 E-ISSN: 2583-3537 

Volume 3 Issue 1  

January-June 2024 
Page  33 

h
tt

p
:/

/v
id

y
aj

o
u
rn

al
.o

rg
 

42. Ngati, T. D. (2020, Feb). Technology and Entrepreneurship Development in Yola South Local Government 

Area of Adamawa State, Nigeria. IOSR Journal of Business and Management, 22(02), 47-58. 

doi:http://iosrjournals.org/iosr-jbm/papers/Vol22-issue2/Series-1/G2202014758.pdf 

43. NIELIT. (n.d.). Retrieved from Digital Marketing : https://www.nielit.gov.in/aurangabad/content/digital-

marketing 

44. Pal, M. (2022, May 03). The Times of India. Retrieved from 7 digital marketing trends to look out in 2022: 

https://timesofindia.indiatimes.com/blogs/voices/7-digital-marketing-trends-to-look-out-in-2022/ 

45. Panday, P. (2023, Aug 11). Digital marketing in India: Navigating the future with effective strategies and 

performance metrics. Journal of Information and Optimization Sciences, 44(03), 597–606. 

doi:https://doi.org/10.47974/JIOS-1418 

46. Partner, B. I. (2022, Feb 02). Go to BI India. Retrieved from The advertising industry voices its enthusiasm 

about the government’s steps towards boosting digital ecosystem in Union Budget 2022-23: 

https://www.businessinsider.in/advertising/ad-agencies/article/the-advertising-industry-voices-its-

enthusiasm-about-the-governments-steps-towards-boosting-digital-ecosystem-in-union-budget-2022-

23/articleshow/89278566.cms 

47. Prachi. (2023, Jun 17). Debug Solution. Retrieved from The Power of Digital Marketing Services in 

Accelerating Business Growth: https://www.debugsolution.in/blog/digital-marketing/the-power-of-digital-

marketing-services-in-accelerating-business-growth/ 

48. Rahal, A. (2021, Apr 28). Forbes. Retrieved from Measuring Success: Six Digital Marketing Metrics And 

KPIs For 2021: https://www.forbes.com/sites/forbescommunicationscouncil/2021/04/28/measuring-success-

six-digital-marketing-metrics-and-kpis-for-2021/?sh=1145b6816172 

49. Ramadas, R. B. (2020, Feb). Research Gate. Retrieved from Digital Marketing In India And Its Impact On 

The Indian Economy: 

https://www.researchgate.net/publication/375632412_Digital_Marketing_In_India_And_Its_Impact_On_T

he_Indian_Economy 

50. salesforce. (n.d.). Retrieved from What Is AI Marketing And How To Incorporate It In Your Marketing 

Strategy : https://www.salesforce.com/in/resources/guides/role-of-ai-in-marketing/ 

51. Shah, K. (2023, Feb 01). IIDE. Retrieved from 20 Latest Digital Marketing Trends in India 2023 every 

Marketer must know: https://translate.google.co.in/?sl=auto&tl=en&op=translate 

52. sharma, a. (2022, Jul 15). Times of India. Retrieved from Why should you study Digital Marketing?: 

https://timesofindia.indiatimes.com/readersblog/digitalwala/why-should-you-study-digital-marketing-

43814/ 

53. Shroff, M. (2023, Oct 22). IIDE. Retrieved from Top 13 Opportunities of A Career in Digital Marketing in 

India 2023 – All You Need To Know: https://iide.co/blog/career-in-digital-marketing-in-india/ 

54. Singh, A. (2020, Dec 26). Codleo. Retrieved from SOME DIGITAL MARKETING SUCCESS STORIES 

FROM OUR OWN COUNTRY INDIA : https://www.codleo.com/blog/digital-marketing-success-stories-in-

india 

55. Singh, A. (2020, Dec 26). Codleo. Retrieved from SOME DIGITAL MARKETING SUCCESS STORIES 

FROM OUR OWN COUNTRY INDIA : https://www.codleo.com/blog/digital-marketing-success-stories-in-

india 

56. Singh, M. K. (2021, Mar 31). The Times of India. Retrieved from Future of Digital Marketing in India: 

https://timesofindia.indiatimes.com/readersblog/manish-kumar-singh/future-of-digital-marketing-in-india-

30738/ 

57. Singhai, S. (2021, Jun 22). IndianRetailer.com. Retrieved from Role of Digital Start-Up Ecosystem in India's 

Growth Story During the Covid-19 Pandemic: https://www.indianretailer.com/article/technology/digital-

trends/role-of-digital-start-up-ecosystem-in-india-s-growth-story-during-the-covid-19-pandemic.a7128 

58. Soni, A. (2023, Jan 19). Digital Vidya. Retrieved from Introduction To Digital Marketing: Excellent Guide 

in 2023: https://www.digitalvidya.com/blog/introduction-to-digital-marketing/ 

59. stefanini. (2021, Aug 16). Retrieved from How Digital Marketing Drives The Growth You Need For 2023: 

https://stefanini.com/en/insights/news/how-digital-marketing-drives-the-growth-you-need-for-2022 

60. Storm, M. (2021, Aug 28). Web FX. Retrieved from How to Measure Digital Marketing Success: 7 Metrics 

to Watch: https://www.webfx.com/blog/marketing/how-to-measure-digital-marketing-success/ 

61. Tambe, J. N. (2023, Oct 27). Forbes. Retrieved from Digital Marketing In 2023: The Ultimate Guide: 

https://www.forbes.com/advisor/in/business/digital-marketing/ 

62. testbook. (2023, May 31). Retrieved from Best Digital Marketing Course By The Govt Of India during the 

Quarantine – Check Details Here!: https://testbook.com/digital-marketing/course-by-the-govt-of-india 

63. Thangam, D. (2023, Jun 01). Market Express. Retrieved from The Impact of Digital Marketing on the Indian 

Economy: https://www.marketexpress.in/2023/06/impact-of-digital-marketing-on-the-indian-economy.html 

http://vidyajournal.org/


 
 
 

Peer-Reviewed, Multidisciplinary & Multilingual Journal 

ISSN: 2321-1520 E-ISSN: 2583-3537 

Volume 3 Issue 1  

January-June 2024 
Page  34 

h
tt

p
:/

/v
id

y
aj

o
u
rn

al
.o

rg
 

64. The Diamond Group. (2022, Dec 14). Retrieved from 5 Ways Digital Marketing Can Accelerate Your 

Business Growth: https://www.diamond-group.co/blog/digital-marketing-accelerate-your-business-growth 

65. The Economic Times. (2023, Sep 29). Retrieved from How to use digital data to make informed decisions: 

https://economictimes.indiatimes.com/news/how-to/how-to-use-digital-data-to-make-informed-

decisions/articleshow/104050015.cms 

66. The Economic Times. (2023, Jul 06). Retrieved from 2023's fastest-growing careers in India: 

https://economictimes.indiatimes.com/jobs/fresher/2023s-fastest-growing-careers-in-india/digital-

marketing/slideshow/101541435.cms 

67. Times Now News. (2023, Dec 18). Retrieved from Exploring the catalysts behind Indias phenomenal growth 

in digital marketing: https://www.timesnownews.com/education/exploring-the-catalysts-behind-indias-

phenomenal-growth-in-digital-marketing-article-106098699 

68. V. Chandrakar, J. P. (2023, May 05). A Study on Digital Marketing and Its Impacts on Indian Economy. 2023 

9th International Conference on Advanced Computing and Communication Systems (ICACCS), 2343-2346. 

doi:10.1109/ICACCS57279.2023.10113064 

69. Vaibhav Chandrakar, J. P. (2023, May 05). IEE Explore. doi:10.1109/ICACCS57279.2023.10113064 

70. Varma, R. (2022, Jun 28). Brand Equity. Retrieved from Two big challenges digital marketers face: 

https://brandequity.economictimes.indiatimes.com/blog/two-big-challenges-digital-marketers-

face/92506067 

71. Vemula, N. &. (2021). mpact of Digital Marketing on Indian Economy. NVEO Natural Volatiles & Essential 

Oils, 398-405. 

72. Web FX. (n.d.). Retrieved from Digital Marketing Strategies: Ultimate 2024 Guide: 

https://www.webfx.com/digital-marketing/learn/digital-marketing-strategies/ 

 

 

  

http://vidyajournal.org/

