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Abstract 
The Internet, digital tools, and other information and communications technology (ICTs) are supporting 

diplomatic efforts more and more. Diplomats use the Internet for information retrieval, email correspondence 

with colleagues, electronic draft text negotiation, and a growing number of new social networking sites like 

Facebook and blogs. In times of crisis, leaders are using hash tags to spread data and analysis and to promote 

government activities. Without a doubt, digital technology has influenced how the modern world operates, even 

to the point where it has given rise to a brand-new type of diplomacy called "digital diplomacy." This essay 

investigates how conventional diplomatic methods have evolved into a new era defined by digital diplomacy and 

assesses how this has affected international relations. It explores the various ways that digital instruments, such 

as online forums, virtual summits, and social media platforms, have shaped international relations. The present 

study delves into the notion of digital diplomacy, emphasising the application of digital media in the diplomatic 

sphere and the manner in which nations, particularly India, are employing these instruments to advance their 

foreign policies. The study examines the challenges and opportunities posed by digital diplomacy, considering 

issues of cybersecurity, information warfare, and the democratization of diplomacy through increased public 

engagement. Moreover, it investigates the implications of this digital shift on the effectiveness, transparency, and 

inclusivity of foreign policy frameworks. By analyzing case studies and scholarly works, this paper aims to provide 

insights into the intricate interplay between technology, diplomacy, and foreign policy in an era dominated by 

digital connectivity. 
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INTRODUCTION 
In an age defined by interconnectedness and rapid technological advancement, the landscape of international 

relations has undergone a transformative evolution. The emergence and proliferation of digital technologies have 

fundamentally altered the way nations interact, communicate, and conduct diplomacy on the global stage. This 

paradigm shift, often referred to as the era of digital diplomacy, has redefined the traditional methods of foreign 

policy formulation and execution. The essence of diplomacy, once confined to closed-door meetings and 

diplomatic cables, has now transcended physical boundaries, finding new expressions through digital channels 

and platforms. Today, diplomats wield Twitter accounts as much as they do formal state documents, navigating 

an intricate web of social media platforms, online forums, and digital communications to engage with foreign 

counterparts, global citizens, and non-state actors. The integration of technology in diplomatic practices has not 

only revolutionized communication but has also reshaped the nature and scope of international relations. Through 

digital diplomacy, governments can bypass traditional media intermediaries and directly address the global 

populace, influencing public opinion and shaping narratives on an unprecedented scale. Furthermore, 

technological tools enable real-time information gathering and analysis, empowering policymakers with an 

abundance of data to inform their decisions (Bradshaw, S. 2015). 

Global leaders and diplomats are moving digitally. More than 3,500 ambassadors and over 67% of all heads of 

state have Twitter accounts and are actively using social media, according to the recent Twiplomacy research. 

International leaders and diplomats communicate with the public they aim to influence directly through social 

media, particularly Twitter. This is particularly noteworthy in India, where Prime Minister Narendra Modi has 

used Twitter instead of traditional media to make announcements and statements, such as thanking the public on 

election results day or expressing sympathy to the families and victims of the Peshawar school attack. Other world 

leaders, including Rafael Correa of Ecuador and Paul Kagame of Rwanda, frequently respond to tweets from 

regular Twitter users directly (GatewayHouse, 2022). 

Global leaders are increasingly following one another on Twitter, forming virtual diplomatic networks that allow 

them to have private direct messages and informal conversations. Famously, after winning the election, Prime 
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Minister Modi was showered with congratulations and cordial messages from international leaders, including 

those from the UK, Afghanistan, and Sri Lanka. During times of crisis, leaders use the digital sphere to share 

information and analysis and to raise awareness of government activities by using hashtags. Digital diplomacy 

has many applications, and diplomats are always coming up with new ways to use it to further their goals 

(GatewayHouse, 2022). 

However, this digital transformation of diplomacy brings forth a multitude of challenges and complexities. Issues 

related to cybersecurity, misinformation, the digital divide, and the ethical implications of using technology in 

diplomacy have become focal points of concern. The speed and reach of digital communication also raise 

questions about the authenticity and reliability of information exchanged, amplifying the risks of misinterpretation 

and unintended consequences. This study aims to delve deeper into the multifaceted dimensions of digital 

diplomacy within the context of contemporary foreign policy. By exploring the opportunities, challenges, and 

implications of this digital era on diplomatic practices, this study seeks to provide a comprehensive understanding 

of how nations navigate the complexities of international relations in an increasingly interconnected and 

technologically driven world. 

 

THEORETICAL FRAMEWORK 
Joseph Nye, a political scientist, coined the concepts of "soft power" and "hard power." Joseph Nye's concept of 

"soft power" refers to a country's ability to influence others through non-coercive means, such as culture, values, 

and policies. In the context of digital diplomacy, technology and social media have amplified the reach of soft 

power. Nations can leverage digital platforms to disseminate their culture, ideas, and policies globally, thereby 

enhancing their soft power and shaping foreign policy. This era of digital diplomacy allows countries to engage 

directly with international audiences, fostering relationships and influencing opinions through online channels. 

Nye's framework remains relevant in understanding how nations use digital tools to advance their interests and 

project influence on the global stage. Hard power involves military and economic strength to influence other 

countries, while soft power is the ability to shape preferences through culture, ideology, and institutions. In the 

era of digital diplomacy, nations harness technology to project both soft and hard power. Digital tools aid in 

communication, propaganda, surveillance, cyber warfare, and economic influence, altering the dynamics of 

foreign policy. Nye's framework remains relevant as nations navigate the complexities of power projection in an 

increasingly interconnected digital world (Bjola & Holmes, 2015). 

In the era of digital diplomacy, these concepts play out in new ways. Digital platforms have amplified the reach 

and impact of both soft and hard power. Countries can use social media, online content, and technology to project 

their soft power by promoting cultural exports, shaping narratives, and engaging with global audiences. 

Simultaneously, they can also wield hard power through cyber operations, online surveillance, and information 

warfare. Foreign policy in the digital age involves leveraging these tools effectively, recognizing the importance 

of not just military or economic strength but also the ability to shape perceptions and narratives on a global scale 

through digital means. The power to influence opinions and behaviours through digital platforms has become a 

crucial aspect of modern diplomacy and foreign policy (Hallam, 2010) 

 

MEANING OF DIGITAL DIPLOMACY 
The emergence of online media and the increased visibility it brings for all diplomatic entities are putting pressure 

on traditional closed-door diplomacy. Meanwhile, social media platforms and the global dialogue they spark are 

becoming increasingly significant in shaping the perception and management of global affairs. Countries and their 

representatives have not been passive observers of this shift; rather, in recent times, they have embraced it and 

updated their diplomatic strategies by establishing digital communication channels and attempting to increase the 

online visibility of some of their most prominent leaders. This phenomenon is responsible for the growth of 

"digital diplomacy," which refers to the actions taken by nations and their representatives to enhance their 

reputation abroad and achieve their strategic goals by utilizing the new opportunities provided by online 

communication platforms (Digital Diplomacy Index, 2023). 

Digital diplomacy refers to the use of digital technologies, such as social media, internet platforms, and other 

digital tools, by governments, diplomats, and international organizations to conduct diplomatic activities, engage 

with foreign audiences, share information, promote policies, and build relationships across borders in the 

contemporary interconnected world. This practice leverages digital mediums to enhance traditional diplomatic 

functions, enabling communication, negotiation, public engagement, and information dissemination on a global 

scale.  Shaun Riordan examines digital diplomacy as the integration of digital technologies into the practice of 

diplomacy. He emphasizes that digital diplomacy is not merely about using social media platforms, but 

encompasses a broader spectrum of technologies and their impact on diplomatic processes. Riordan delves into 

how diplomats and governments use digital tools for various diplomatic functions, including communication, 

negotiation, public engagement, and information dissemination. He also discusses the implications of digital 

technologies on traditional diplomatic norms, strategies, and the evolving nature of international relations in the 
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digital age. Overall, Shaun Riordan's perspective on digital diplomacy involves the comprehensive incorporation 

of digital technologies into diplomatic practices, recognizing their influence on shaping modern diplomacy and 

global interactions. Manor and Segev define "digital diplomacy" as a nation's increasing use of social media 

platforms to further its foreign policy objectives and proactively control its reputation and image. The authors 

explain in their paper how digital diplomacy operates on two interrelated but distinct levels. The first level consists 

of the ministry in charge of external or foreign affairs, while the second level consists of the embassies of the 

respective governments abroad. When these two organizations work together, states can effectively advance their 

national goals while maintaining a positive and respectable international image without resorting to pressure, 

threats, or the use of force. Corneliu Bjola and Marcus Holmes define digital diplomacy as "the use of digital 

technologies by a country's government to achieve its foreign policy goals." Ilan Manor Manor defines it as "the 

impact of the internet and digital information technologies on the practice of diplomacy." Andreas Sandre 

describes it as "the evolution of diplomacy in the digital age, including the use of social media, digital tools, and 

online platforms by diplomats and governments to conduct diplomatic activities." Philip Seib refers to it as "the 

utilization of digital communication technologies, including social media, to achieve diplomatic objectives." 

Cathy Gellis defines it as "the use of the internet and digital tools to engage in the functions of diplomacy, 

including communication, negotiation, representation, and reporting." These definitions collectively emphasize 

the utilization of digital technologies, particularly the Internet and social media, to facilitate and enhance 

diplomatic processes, communications, and interactions in today's interconnected world (Hallams, E. 2010). 

 

E-DIPLOMACY  
Digital diplomacy, which is also known as eDiplomacy and Digiplomacy, is the use of modern information 

communication technologies and the Internet to further diplomatic goals. On April 20, 2005, William Assanvo 

posted this definition of e-diplomacy at the Diplomatic Dictionary, "E-Diplomacy or Electronic Diplomacy is a 

new diplomacy resulting from the association of ICTs and other electronic tools to conduct diplomatic activities 

(diplomatic information, communication, representation, negotiation, etc.). In the term "e-Diplomacy," the key 

element is not electronic but diplomacy. E-Diplomacy remains Diplomacy not electronics (E-Diplomacy 

Definition, E-DIPLOMACY, 2016 (nd.)). 

The art and practice of conducting negotiations between representatives of communities or states and creating an 

online, including new media, image for their communities or states is known as e-diplomacy. In contemporary 

international diplomacy, e-diplomacy plays a crucial role in addressing issues related to trade, conflict, 

peacekeeping, economy, and culture. 

 

DIGITAL DIPLOMACY TOOLS  
Digital diplomacy tools encompass a wide range of technologies and platforms that facilitate communication, 

analysis, collaboration, and outreach in international relations. Here are some key tools used in digital diplomacy: 

 

1. Social Media Platforms:  

• Twitter: Widely used by diplomats and embassies to communicate with the public, share updates, and 

engage in real-time discussions. 

• Facebook: Helps in reaching a broad audience, sharing detailed posts, and organizing events. 

• Instagram: Utilized for sharing visual content and engaging with younger demographics. 

• LinkedIn: Used for professional networking and sharing policy updates. 

 

2. Content Management Systems (CMS): 

• Word Press: Commonly used for creating and managing embassy and government websites. 

• Drupal: Another popular CMS for government and organizational websites, offering robust security 

features. 

 

3. Video Conferencing Tools: 

• Zoom: Frequently used for virtual diplomatic meetings, conferences, and summits. 

• Microsoft Teams: Provides collaboration features such as chat, video meetings, and document sharing. 

• Webex: Another reliable platform for hosting secure virtual meetings. 

 

4. Collaboration Platforms: 

• Slack: Facilitates internal communication and collaboration within diplomatic teams. 

• Asana: Helps manage projects and tasks in diplomatic missions. 

• Trello: A tool for organizing tasks and projects visually using boards and cards. 
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5. Language Translation Tools: 

• Google Translate: Provides real-time translation of text and speech. 

• DeepL: Known for its high-quality translations, particularly useful for nuanced diplomatic language. 

 

6. Data Analysis and Visualization Tools: 

• Tableau: Used for creating interactive data visualizations to support decision-making. 

• Power BI: Microsoft's tool for data analysis and visualization, integrating well with other Microsoft 

products. 

• Python and R: Programming languages commonly used for advanced data analysis. 

 

7. Social Media Analytics Tools: 

• Hootsuite: Manages multiple social media accounts and provides analytics. 

• Buffer: Schedules social media posts and tracks performance. 

• Sprout Social: Offers social media management and detailed analytics. 

 

8. E-Diplomacy Platforms: 

• Diplo Foundation: Provides training and resources for digital diplomacy.  

• Digital Diplomacy Hub: Offers insights, tools, and best practices for digital diplomacy. 

 

These tools help diplomats and foreign ministries enhance their communication strategies, engage with global 

audiences, analyze data for informed decision-making, and collaborate effectively across distances. 

 

FEATURES OF DIGITAL DIPLOMACY 
Digital diplomacy encompasses various characteristics that distinguish it from traditional diplomacy. Some key 

characteristics include: 

1. Technological Integration: Digital diplomacy heavily relies on technology, leveraging social media, websites, 

virtual platforms, and communication tools to engage with foreign audiences, stakeholders, and other nations. 

2. Accessibility and Reach: It allows for a wider and more immediate dissemination of information, enabling 

diplomatic messages to reach global audiences rapidly and directly. 

3. Interactive Engagement: Digital diplomacy facilitates two-way communication, encouraging interaction 

between diplomats, government officials, international organizations, and the general public. It fosters 

engagement through dialogue, discussions, and feedback mechanisms. 

4. Transparency and Information Sharing: There's greater transparency in sharing information about policies, 

initiatives, and international engagements, allowing for a more informed global audience. 

5. Crisis Management and Rapid Response: It enables swift responses to crises or emergencies by providing real-

time updates and facilitating coordinated international responses. 

6. Cultural Exchange and Public Diplomacy: Digital diplomacy platforms promote cultural exchange programs, 

educational initiatives, and public outreach, fostering mutual understanding and enhancing soft power. 

7. Adaptability and Innovation: The digital realm constantly evolves, requiring diplomats to stay adaptable and 

innovative in employing new technologies and strategies to achieve diplomatic goals. 

 

Understanding and leveraging these characteristics effectively can enhance the impact of digital diplomacy in 

advancing a country's foreign policy objectives. 

 

EVOLUTION OF DIGITAL DIPLOMACY 
When the first telegraph message was received in the 1850s, British Prime Minister and Foreign Secretary Lord 

Palmerstone exclaimed, "My God, this is the end of diplomacy!" It's a noteworthy declaration that altered the 

direction of diplomacy. Although he is no longer with us, diplomacy has endured the technological innovation 

phase. The idea of "digital diplomacy" is relatively new to the international diplomatic community. Currently, 

digital diplomacy is highly helpful due to the evolving nature of foreign policy and the adoption of transparency 

in its methods of operation. It is among the most cutting-edge types of diplomacy and operates in a very refined 

manner. The origins of digital diplomacy can be seen in Allen C. Hansen's 1984 study, "Diplomacy in a 

Computerized World." The United States Information Agency's (UEIA) public diplomacy is examined in his essay 

"Public Diplomacy in the Computer Age." A thorough examination of the evolution of technology throughout 

history leads one to believe that significant advancement in the field has threatened diplomacy; nevertheless, this 

is not at all how things work (Singh, 2018). 

Following the development of the telegraph, renowned scientist Alexander Graham Bell invented the telephone 

in the late nineteenth century, which completely altered the nature of communication. Leaders were able to discuss 
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and communicate over the phone, and telephones also improved accuracy and speed by delivering messages 

quickly. As science and technology continued to advance, new inventions continued to emerge, making 

communication easier and more affordable. For a long while, the most talked-about invention in the world was 

the fax. The world leaders found themselves closer to one another as a result of the ease with which they could 

now communicate with one another and the removal of previous obstacles posed by distance. 

When the Internet was created in 1983, the world underwent a total change due to the rapidly evolving nature of 

technology. It is regarded as the greatest revolution in history. It had an impact on every facet of this planet's 

work-life balance, including diplomacy. That February 5, 1994, was not like any other day in the diplomatic 

community. Carl Bildt, the former prime minister of Sweden, and Bill Clinton, the former president of the United 

States of America, had the first-ever official email exchange.  This moment can be summed up by slightly altering 

the famous statement made by Neil Armstrong, the first person in space: "That's one small step for the diplomacy, 

one giant leap for the diplomats." Diplomacy has always coexisted with the evolving nature of communication 

channels. A significant turning point in the history of digital diplomacy was reached in 2007 when the Swedish 

government announced plans to establish a virtual embassy.  The first-ever diplomatic representation for the 

online community was the driving force behind the establishment of a virtual embassy. The Swedish government 

aimed to educate young people worldwide about Scandinavian history and culture. However, the Maldives 

managed to surpass even Sweden in becoming the world's first nation to reach this significant milestone. The 

Maldives formally inaugurated its first virtual embassy in Second Life, an online virtual world, in May 2007 

(Singh, 2018). 

Since its internet launch in 2006 by four technocrats, Twitter has grown to become one of the most popular social 

media networks, connecting users worldwide. In March 2008, the United Nations (UN) sent out its first tweet on 

Twitter, marking the beginning of the diplomatic sphere. Among the many international organizations on Twitter, 

the United Nations account has over 10 million followers and is one of the most active accounts. In the spring of 

2009, the White House launched its official Twitter account, which further expanded the possibilities for digital 

diplomacy and was followed by the UN. In November of that same year, Arturo Sarukhan, the Mexican 

ambassador to the US at the time, made history by using Twitter in his official capacity as the first foreign 

ambassador in Washington, D.C. numerous significant events have aided in the growth of digital diplomacy. For 

example, in September 2010, former New Zealand Prime Minister Helen Clark, the administrator of the United 

Nations Development Program (UNDP), became the first senior UN official to sign up for Twitter. An official 

video of President Barack Obama's visit to Israel was released by the Israeli Embassy in 2013 to fulfil the goal of 

public diplomacy. The #BringBackOurGirls global protest against the missing Nigerian schoolgirls gained 

significant attention in 2014 thanks to the backing of former first lady Michelle Obama. This is an additional 

instance of using digital diplomacy to win over the public. By providing a digital identity for non-residents, the 

Republic of Estonia, a nation in Northern Europe bordering the Baltic Sea and the Gulf of Finland, became the 

first nation in the world to introduce an e-residency program that same year. Over 30,000 individuals from 139 

different countries have registered for this special program as of 2017. The UN Virtual Reality Series was 

introduced by the UN in 2015 in anticipation of further technological advancements. The purpose of this concept 

is to highlight pressing global issues and bring people's attention to issues that major media outlets tend to ignore 

(Sharma, 2023). 

Launched in 2015, the Digital Public Square Project is another fantastic initiative. It developed into an online 

forum where individuals from all over the world could engage in discussions and debates while sharing their 

opinions on the concerns and problems facing the globe. Julie Bishop, Australia's Foreign Minister, conducted the 

"World's First Political Emoji Interview," which is another noteworthy development in the field of digital 

diplomacy. Julie participated in an interview with Buzzfeed in February 2015, and her only response was an 

"emoji." Tech behemoth Microsoft contributed $1 million in 2015 to help build a state-of-the-art interactive 

exhibit at the US Diplomacy Centre (USDC).  The goal of building such a cutting-edge facility centre was to 

highlight the subtleties of digital diplomacy. The U.K. foreign office opened a Snapchat account to inform the 

public about their daily activities to connect public diplomacy with digital diplomacy. It enabled them to interact 

both formally and informally with the audience. The United Nations then created its official Snapchat account. 

Together, UNICEF and Snapchat started a public awareness campaign in 2015 to bring attention to the hundreds 

of thousands of children who were killed in Nigeria by the extremist group BokoHaram (Rashica, 2018). 

In 2014, social media platforms were actively and comprehensively used during Narendra Modi's prime 

ministerial campaign to engage the public. Having the third-highest number of followers on Twitter, he is among 

the most active global leaders on social media. He makes an effort to interact with people from all social classes 

in India and to be reachable at all times. The Guardian and British Daily both stated in 2016 that WhatsApp is the 

greatest tool for digital diplomacy. Because WhatsApp is such a revolutionary invention and is changing 

negotiation tactics, journalists have started referring to it as WhatsApp diplomacy. It is regarded as one of the 

world's fastest social media networks (Singh, 2018). 
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Social media use has become essential for world leaders and diplomats from all over the world. Twitter is a social 

media platform that almost everyone uses, even though it can be a little formal. Twitter is a tool that leaders use 

to interact and establish a direct connection with the people they want to influence. Technology is evolving, and 

social media platforms are getting massive makeovers practically every other day. Over time, social media has 

completely changed communication, from basic texting to live streaming events. Because of these developments, 

digital diplomacy has evolved to fit the needs of the modern world. The goal of digital diplomacy is to quickly 

and cheaply engage and influence large numbers of people. It is undeniable that conventional diplomatic methods 

continue to steer both foreign and domestic policy interactions; nonetheless, there has been a notable surge in the 

use of technology by governments as a new means of communication to further their traditions and ideals both at 

home and overseas. 

 

BENEFITS OF DIGITAL DIPLOMACY  
Digital diplomacy is becoming a crucial component of foreign policy. States and non-state actors vie with one 

another for influence and dominance in the same virtual arena. More than 3 billion people currently reside there, 

and the majority of them exclusively use their mobile phones to access the internet. When employed well, digital 

diplomacy may be a compelling and timely addition to traditional diplomacy, helping a nation accomplish its 

foreign policy objectives, broaden its international audience, and sway the opinions of those who will never visit 

any of its embassies. Digital diplomacy offers several benefits in the realm of international relations and 

diplomatic practices. Digital platforms facilitate instant and widespread communication among diplomats, 

governments, international organizations, and global audiences, enabling quicker dissemination of information 

and fostering direct engagement. It provides a global reach, allowing countries to engage with diverse audiences 

worldwide, including citizens, diaspora communities, policymakers, and non-state actors, irrespective of 

geographical boundaries. Digital diplomacy aids in shaping and projecting a country's image, culture, values, and 

policies on a global scale, thereby influencing international perceptions and enhancing soft power. Digital tools 

promote transparency in diplomatic processes by making information more accessible to the public and increasing 

the accountability of governments and diplomats in their actions and decisions (Rashica, 2018). During crises, 

digital diplomacy enables swift communication, coordination of relief efforts, and dissemination of crucial 

information to address emergencies or conflicts effectively. It facilitates information sharing among diplomats, 

governments, and stakeholders, fostering networking, collaboration, and the formation of alliances across borders. 

Utilizing digital tools for diplomacy can be cost-effective compared to traditional diplomatic methods and can 

save time in conducting various diplomatic activities. Digital diplomacy encourages innovation in diplomatic 

strategies, allowing diplomats to adapt to the changing landscape of international relations and employ new 

methods for achieving foreign policy goals. Overall, digital diplomacy offers opportunities to enhance diplomatic 

engagement, bridge communication gaps, and leverage technological advancements to navigate the complexities 

of modern international relations. 

 

RISKS OF DIGITAL DIPLOMACY 
According to Richard Solomon, Government representatives and the media used to need hours or days to spread 

information on breaking international crises, but nowadays, information is shared in real-time with the entire 

world via radio, television, and the Internet. Paradoxically, however, rapid information sharing regarding nearby 

and distant occurrences is turning out to be as much of a liability as a benefit for decision-makers. Digital 

diplomacy, while offering numerous advantages, also poses several risks. Increased reliance on digital platforms 

exposes nations to cyberattacks, data breaches, and hacking attempts. Malicious actors may target diplomatic 

communications, compromising sensitive information. The rapid spread of false information through social media 

and online channels can undermine diplomatic efforts, sow discord, and create misunderstandings between 

nations. Not all countries have equal access to digital technologies. Disparities in access and technological 

capabilities can create imbalances in diplomatic engagements, limiting participation and representation. 

Diplomatic negotiations and communications conducted digitally may face challenges in maintaining 

confidentiality and privacy, potentially leading to leaks or unauthorized access. Digital platforms can be utilized 

for propaganda purposes, influencing public opinion in other countries and distorting narratives, affecting 

diplomatic relations. The rapid evolution of digital diplomacy often outpaces regulatory frameworks, leading to 

ambiguity in legal guidelines and ethical considerations surrounding online interactions. Addressing these risks 

requires comprehensive cybersecurity measures, robust information verification protocols, efforts to bridge the 

digital divide, policies safeguarding privacy, awareness campaigns against misinformation, and continual 

adaptation of legal frameworks to the digital landscape (Rashica, 2018). 

 

COMPONENTS OF DIGITAL DIPLOMACY 
Digital diplomacy comprises several components that collectively enhance diplomatic efforts in the digital era: 
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1. Social Media Engagement: Social media engagement refers to the strategic use of social media 

platforms by governments, diplomats, and international organizations to conduct diplomatic activities, 

communicate policies, engage with global audiences, and shape public opinion. Leaders and diplomats can 

directly engage with each other, government officials, international organizations, and citizens worldwide through 

social media platforms like Twitter, Facebook, Instagram, and LinkedIn. Utilizing social media to convey a 

country's foreign policy objectives, cultural heritage, values, and perspectives on global issues, thereby 

influencing public opinion and building positive perceptions. Sharing immediate updates, official statements, and 

relevant information regarding international events, crises, or policies to reach a broad audience quickly and 

transparently. Facilitating dialogue, discussions, and debates on global issues, allowing diplomats to engage in 

conversations, gather feedback, and address concerns directly from citizens and stakeholders. Effectively 

managing crises or emergencies by providing accurate and timely information, offering assistance, and addressing 

concerns through social media channels. Showcasing a country's cultural assets, traditions, and heritage through 

social media campaigns, promoting cultural diplomacy and fostering cross-cultural understanding. Building 

relationships and collaborations with foreign counterparts, international organizations, and influencers to 

strengthen diplomatic ties and advance mutual interests. Social media engagement diplomacy has become an 

integral part of modern diplomacy, providing diplomats and governments with direct access to a global audience 

and enabling them to shape narratives, engage in dialogue, and influence perceptions in ways previously not 

possible through traditional diplomatic channels. 

2. Virtual Diplomacy: Virtual diplomacy refers to the practice of conducting diplomatic activities, 

negotiations, dialogues, and engagements through digital platforms and virtual technologies, thereby transcending 

geographical barriers and enabling remote interactions between nations and diplomats. Diplomatic discussions, 

bilateral meetings, multilateral summits, and international conferences are conducted virtually using video 

conferencing tools such as Zoom, Microsoft Teams, or Cisco WebEx. Engaging in diplomatic negotiations, 

dialogues, and consultations remotely, allows diplomats and officials to discuss and address various international 

issues without physical presence. Virtual diplomacy enables broader participation and inclusivity by allowing a 

more extensive range of stakeholders, experts, and representatives from different regions to join discussions 

without travel constraints. Diplomats from different countries can collaborate in real-time on joint initiatives, 

agreements, or projects, fostering cooperation and coordination despite being physically distant. During crises or 

emergencies, virtual diplomacy facilitates swift communication, coordination, and decision-making among 

governments, international organizations, and relevant stakeholders. Virtual platforms are used for trade 

negotiations, business meetings, investment forums, and economic summits, promoting international trade and 

economic cooperation. Virtual diplomacy supports capacity-building efforts by hosting workshops, seminars, and 

training sessions on various diplomatic topics, enhancing knowledge sharing among diplomats and officials. 

Virtual diplomacy has become increasingly important, especially in times of global crises or when travel is 

restricted, providing a means for diplomats to maintain connections, conduct diplomatic affairs, and engage with 

international counterparts efficiently. 

3. Digital Advocacy and Campaigns: Launching online campaigns, digital advocacy efforts, and public 

relations initiatives to promote a country's interests, policies, and values on global issues. Digital advocacy and 

campaigns in diplomacy involve leveraging online platforms and digital tools to advocate for policies, raise 

awareness about global issues, and garner support for diplomatic initiatives. Governments and diplomatic 

missions use digital platforms to advocate for specific policies, initiatives, or positions on global issues such as 

climate change, human rights, trade agreements, and peace-building efforts. Utilizing social media, websites, 

blogs, and multimedia content to educate the public about complex diplomatic matters, providing easily accessible 

information to raise awareness and understanding. Encouraging citizen engagement by utilizing online petitions, 

surveys, and interactive content to mobilize support and gather public opinion on diplomatic priorities or 

international policies. Collaborating with influencers, experts, and prominent figures in various fields to amplify 

diplomatic messages, reach a wider audience, and build credibility for diplomatic initiatives. Using compelling 

narratives, multimedia content, info graphics, videos, and storytelling techniques to convey diplomatic messages 

and engage audiences on social and digital platforms. Utilizing data analytics and metrics to assess the impact and 

reach of digital campaigns, allows diplomats to refine strategies and optimize future advocacy efforts. 

Implementing coordinated campaigns across multiple digital platforms to ensure consistent and widespread 

message delivery, maximizing visibility and engagement. Digital advocacy and campaigns play a crucial role in 

shaping public opinion, mobilizing support, and influencing decision-makers in the diplomatic realm, allowing 

governments and diplomatic entities to effectively communicate their priorities and engage with diverse audiences 

worldwide. 

4. Cyber Diplomacy and Cybersecurity: Cyber diplomacy encompasses diplomatic efforts related to 

cybersecurity, internet governance, digital policies, and international cooperation in the cyberspace domain. 

Diplomatic engagements between countries focus on fostering collaboration and agreements to address common 

cybersecurity challenges, including cyber threats, attacks, and vulnerabilities. Negotiating and establishing 
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international norms, rules, and guidelines for responsible behaviour in cyberspace to ensure a secure, open, and 

stable digital environment. Efforts are made to prevent cyber warfare and protect critical infrastructure. 

Diplomatic efforts aim to prevent and manage potential conflicts arising from cyber incidents, emphasizing 

dialogue, confidence-building measures, and mechanisms for cyber crisis management and response. Countries 

engage in bilateral and multilateral discussions and forums, such as the United Nations Group of Governmental 

Experts (UNGGE) on cybersecurity, to discuss cybersecurity policies, share best practices, and build consensus 

on cyber-related issues. Diplomatic negotiations on digital trade agreements, data protection laws, and cross-

border data flow to address trade barriers and ensure the safe transfer and protection of data across borders. 

Providing support, technical expertise, and capacity-building initiatives to assist developing countries in 

strengthening their cybersecurity capabilities and resilience against cyber threats. Encouraging collaboration 

between governments, private sector entities, academia, and civil society to address cybersecurity challenges 

collectively, leveraging expertise from various sectors. Cyber diplomacy and cybersecurity have become integral 

components of international relations, acknowledging the significance of cyberspace as a critical domain for 

economic, social, and national security interests. Diplomatic efforts in this area aim to promote stability, security, 

and cooperation in the digital realm on a global scale. 

5. Crisis Communication: Using digital platforms to provide timely and accurate information during 

crises, emergencies, or conflicts, ensuring effective communication with citizens, allies, and the international 

community. Crisis communication in diplomacy involves the strategic dissemination of information and the 

management of communication during challenges or emergencies that affect international relations. Providing 

prompt and factual information to relevant stakeholders, including citizens, foreign governments, international 

organizations, and the media, to address concerns and mitigate misinformation during a crisis. Maintaining 

transparency in communication by sharing updates, acknowledging challenges, and admitting uncertainties when 

necessary, to build trust and credibility with the public. Ensuring consistency in messaging across various 

communication channels to prevent confusion and convey a unified response among diplomats, government 

officials, and agencies involved in managing the crisis. Engaging with affected parties, citizens, and relevant 

stakeholders to address their concerns, gather feedback, and provide support or assistance as needed during the 

crisis. Leveraging social media, official websites, and other digital channels to disseminate official statements, 

updates, and instructions swiftly and widely to a broad audience. Prioritizing public safety by providing clear 

directives, emergency contact information, and guidance on precautionary measures to mitigate risks and ensure 

the well-being of citizens at home and abroad. Engaging in diplomatic channels to coordinate with other countries, 

international organizations, and relevant stakeholders for a collaborative response to the crisis, especially in cases 

of cross-border implications. Effective crisis communication in diplomacy plays a crucial role in managing 

unforeseen events, maintaining stability, and preserving trust in government actions. It aims to mitigate the impact 

of the crisis on international relations while ensuring accurate and timely information reaches those affected. 

6. Digital Cultural Diplomacy: Digital cultural diplomacy involves utilizing digital tools, online 

platforms, and technology to promote a country's culture, traditions, values, and soft power on a global scale. 

Showcasing a country's cultural heritage, arts, music, literature, cuisine, and traditions through digital platforms, 

websites, virtual tours, and online exhibitions accessible to a global audience. Organizing and promoting virtual 

cultural events, festivals, and performances that highlight the richness and diversity of a country's cultural 

expressions, attracting international audiences. Collaborating with artists, filmmakers, writers, and creators to 

produce digital content, such as films, documentaries, e-books, and digital art installations, to disseminate cultural 

narratives and stories. Providing digital resources, language courses, and educational materials related to a 

country's culture, history, and language to promote cultural understanding and cross-cultural communication. 

Leveraging social media platforms to engage audiences with cultural content, interactive activities, challenges, 

and behind-the-scenes glimpses into a country's cultural assets and initiatives. Organizing virtual cultural 

exchanges, dialogues, and collaborations between cultural institutions, artists, and scholars from different 

countries to foster cultural dialogue and cooperation. Building partnerships with international cultural 

organizations, museums, universities, and cultural influencers to promote cross-cultural dialogue and 

collaboration through digital means. Digital cultural diplomacy harnesses the power of technology and digital 

platforms to facilitate cross-border cultural exchanges, promote intercultural dialogue, and build bridges between 

nations by sharing and celebrating cultural diversity, ultimately contributing to building positive international 

relations. 

 

These components collectively represent the multifaceted approach of digital diplomacy, enabling countries to 

engage, communicate, and navigate international relations in the digital age. 

 

DIGITAL DIPLOMACY: EMERGING COMPONENT OF FOREIGN POLICY 
A state cannot exist in isolation. States are reliant on one another for a variety of necessities, including food, water, 

energy, military hardware, and other resources. States must establish guidelines for communication in order to 
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live in harmony. A state's foreign policy is comprised of certain predetermined guidelines that are essential to the 

pursuit of that state's goals. A state's foreign policy plays a crucial role in directing its strategies and policies to 

serve its best interests. The research team at the Brookings Institution defines "foreign policy" as the dynamic and 

multidimensional political discourse that a nation engages in with other nation-states. A country's foreign policy 

encompasses not only its international policies as a whole, but also its commitments, present national interests 

and aspirations, and its professed moral conduct ideals. An individual state's national policy heavily influences its 

foreign policy (Strauss, 1953). States differ from one another due to the diversity of their international and 

domestic policies as well as national interests. Each of these states abides by a certain set of rules for self-

governance as members of an international system. They honour each other's right to sovereignty as well as the 

notion that development and progress require interdependence. The complexity and simplicity of foreign policy 

can vary based on the characteristics, actions, and closeness of the parties involved in a given area of interest. 

Along with foreign influences, it also depends on national and military capabilities, the political and governmental 

systems, the history and topography of a given nation, and—above all—the views and beliefs of the general 

populace. The strength of a nation's foreign policy is determined by its interconnectedness and relationship with 

the global community (Singh, 2018) 

With technology in play, the world is changing every day. Nearly every aspect of human life has been impacted 

by technology, which makes living easier. The technology has also changed the fields of governance and 

diplomacy.  It's time to give foreign policy's digital component some thought as well. Trade, economy, security, 

public welfare, diaspora welfare, and a nation's place in the international arena have all received enough attention. 

It must consider how conventional boundaries, concepts, and methods of traditional diplomacy are being 

challenged by digital diplomacy (Singh, 2018). The means or the conduit by which foreign policy fulfils its 

predetermined themes and objectives is diplomacy. It is the idea of "how you do it" and "what do you do?" States 

excel at providing the "what," but they are unable to provide the "how." In his seminal work "Diplomacy: The 

Dialogue between States," John Hugh Adam Watson, a pioneer, describes diplomacy as "the negotiation of 

political entities which recognize the interdependence of each other." Given the century we are in, connecting 

with the outside world via the digital realm is far simpler than through the physical one. The goal of diplomacy is 

to achieve and perfect a worldview that is supportive of a state. The emerging means of influencing foreign policy 

arbitrators is through digital diplomacy. The foundation of diplomacy is communication. It is quite evident from 

Jonsson & Hall's study "Essence of Diplomacy" that "there has never been a good diplomat who was a bad 

communicator." The subtleties of interpersonal communication are the foundation of diplomacy. Both a state and 

a diplomat ought to be able to communicate their goals and concerns clearly, succinctly, and without 

discrimination. The greatest way to voice an idea or an opinion is through the use of Internet and communication 

technologies, or ICTs (Sandre, 2015).  

Foreign ministries and missions must to ensure that these social media campaigns and initiatives are spearheaded 

by young diplomats, as they possess the necessary expertise in addressing the particular scenario, subject, and 

platform. For these digital efforts, appropriate training and assistance are needed, and diplomats need to be well-

versed in contemporary technology and social media trends in order to make the most of it. In diplomatic relations, 

language is extremely delicate and significant, particularly in the digital realm. Using language appropriately and 

correctly is essential for any social media structure. The finest illustration of the importance of language for 

diplomats comes from Carl Bildt, the foreign minister of Sweden. Carl posted a highly contentious tweet on 

January 25, 2012, using his personal Twitter account. "Leaving Stockholm and heading for Davos," he tweeted. 

Anticipating tonight's World Food Program supper. The problem of world hunger is urgent! #davos. Carl was 

looking forward to a fancy dinner to discuss "global hunger," but he didn't realize that he was making an offensive 

comment because these two things don't exactly go hand in hand (Singh, 2018). This episode has at least made us 

aware of how important language is while using social media and how important it is to be exact, meticulous, and 

careful of everything that is posted online since it could have devastating consequences. A state's foreign policy 

may not seem robust on paper, but it can be successful if it is developed with fervour and enthusiasm, appropriate 

and sophisticated terminology, years of practice, and tenacity. Though the channels and methods have evolved 

throughout time, the concepts and beliefs remain the same. 

 

INDIA AND DIGITAL DIPLOMACY 
The use of social media in contemporary times has furthered the entwinement of media and diplomacy by breaking 

down barriers to traditional diplomacy and enabling participants from a wide range of backgrounds. Technology 

advancements have been welcomed by Indian diplomacy, as government representatives and departments have 

endorsed the use of social media for diplomatic purposes. India has improved its outreach efforts by working with 

the business sector. The Overseas Indian Facilitation Centre was established in 2007 by the Confederation of 

Indian Industry and the Ministry of External Affairs of India. The goal of the state-run and non-state joint ventures 

was to pool their resources to increase the number of opportunities for the Indian diaspora to connect with their 

home country. India, under the leadership of Prime Minister Narendra Modi, has actively utilized digital 
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diplomacy to engage with the global community. Modi's government has emphasized leveraging technology to 

bolster diplomatic efforts and enhance India's international standing. Prime Minister Modi is known for his 

extensive use of social media platforms such as Twitter, Facebook, and Instagram to directly communicate with 

citizens and global leaders (Sarvjeet, 2016). The Indian government launched various digital initiatives such as 

Digital India, which aims to transform India into a digitally empowered society. These initiatives not only focus 

on domestic development but also project India's technological capabilities and potential contributions on the 

global stage (Preethi, 2020). 

India has increasingly utilized digital diplomacy as a strategic tool to engage with global audiences and further its 

foreign policy objectives. Indian diplomats and government officials actively use social media platforms such as 

Twitter, Facebook, and Instagram to disseminate information, promote India's culture, and heritage, and showcase 

its foreign policy initiatives. This direct engagement allows for interaction with a global audience, including the 

Indian diaspora. India leverages digital platforms to conduct public diplomacy campaigns, particularly focusing 

on cultural exchanges, trade relations, and showcasing economic opportunities. This helps in enhancing India's 

image and influence on the global stage. Digital platforms are used to promote economic partnerships, investment 

opportunities, and trade relations. India's digital diplomacy also aims at attracting foreign investments and 

fostering collaborations in various sectors. During the COVID-19 pandemic, India used digital diplomacy 

extensively to coordinate international aid, share information on vaccine diplomacy, and engage with other nations 

to address global health challenges. India uses digital platforms for strategic communication on key geopolitical 

issues, international alliances, and its stance on global affairs, contributing to shaping public opinion and 

narratives (Singh, 2018). India has launched various digital initiatives, such as the India Development Foundation, 

the Indian Technical and Economic Cooperation (ITEC) program, and the e-Vidya Bharati and e-Arogya Bharati 

networks. These programs focus on capacity building, education, and technology collaborations with other 

countries. Digital channels are employed to showcase India's rich cultural heritage, traditions, and diversity, 

promoting cultural diplomacy and people-to-people connections. India's approach to digital diplomacy reflects its 

efforts to adapt to the digital age, utilizing these platforms as effective tools to enhance its global outreach, 

promote its interests, and engage with the international community. 

Numerous reasons contributed to Indian Prime Minister Narendra Modi's win in the 2014 national elections. 

Putting aside the traditional socio-political factors that mould and impact public opinion in a democracy, one 

aspect that stood out was the vast usage of social media during his campaign. It was a campaign like none India 

had ever seen before. Modi has digitally penetrated every corner of the country. This was a vast and unparalleled 

appeal in a nation of over a billion people. Modi eliminated every available campaign space (Sarvjeet, 2016). 

Nothing remained for anyone else to possess. Even those in India who use cell phones, WhatsApp, and other 

social media platforms have very little understanding of digital literacy. After a long day of work during the 

election campaign, all of these individuals would get a call from the country's potential Prime Minister, Achhey 

Din, promising those "Better times." They used WhatsApp to record voice, text, and voice messages, but their 

impact on those naive, impressionable minds was profound. For them, it was akin to a eureka moment. A voice 

from above speaking (Sarvjeet, 2016). 

 

SOCIAL MEDIA AND INDIA’S DIGITAL DIPLOMACY 
Social media is now seen as one of the most vital, significant, and effective instruments for diplomats to interact 

with audiences throughout the world, to encourage more citizen participation, and to support better informed 

public opinion. There were 5.3 billion internet users globally as of October 2023, or 65.7% of the world's 

population. 4.95 billion People, or 61.4% of the global population, used social media out of this total. In India, 

there are 0.5 billion social media users and 1.2 billion internet users. India has 27.25 million members on X 

(previously Twitter) as of January 2023, making it the third-largest country after the United States and 

Japan.  Social media is a vital tool for digital diplomacy, introducing new initiatives and actions in foreign policy, 

and tracking public opinion to gain a deeper understanding of international relations because of the vast number 

of people that use it. Politicians can now directly communicate with governments across the globe using social 

media platforms (AnvityMohilay, 2023). 

The first tweet was made by the Ministry of External Affairs (MEA) in 2010, marking the official start of Indian 

diplomacy on the internet. Established under the direction of Ambassador Navdeep Suri, who was also the joint 

secretary and director of the recently established public diplomacy section, the MEA soon rose to prominence in 

the Indian government's digital space. During the 2011 civil conflict, it made optimal use of Twitter to enable the 

effective evacuation of almost 18,000 Indian people from Libya. Syed Akbaruddin, the MEA spokesperson, tweets 

frequently to his following of over 187,000 people these days, providing updates on India's overseas travels. With 

more than 8 million followers, Modi ranks third among world leaders according to the Twiplomacy survey 

(GatewayHouse, 2022). 

In the past few years, India's digital diplomacy has become extremely well-known. Prime Minister Shri Narendra 

Modi (@narendramodi) is the only world leader to reach 20 million subscribers on YouTube and the most 
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followed politician on X, the old Twitter. (AnvityMohilay, 2023). One of the foreign ministries' most popular 

Twitter (now X) handles worldwide is MEA India (@MEAIndia). MEA India on Twitter (formerly X) informs 

users about foreign dignitaries visiting India and provides updates on the talks that were place. Indian Diplomacy 

(@IndianDiplomacy), in addition to MEA India's social media account, informs the public by sharing press 

releases, joint statements, speeches, announcements of the appointment of new ambassadors, and other 

content.  (AnvityMohilay, 2023). 

In India, as in other vibrant democracies across the globe, we save our greatest appreciation and most venomous 

animosity for our leaders. The quasi-divine stature that Indian politicians occasionally attain, and then getting a 

call on your phone from them felt like a heavenly summons. It affected the voter's perspective. It solidified popular 

sentiment in his favour.  This social media-based outreach policy was one that Modi vigorously promoted when 

he took office. Soon, all ministries—many of which had previously been socially awkward—were competing with 

one another to establish a strong online presence. Prime Minister Modi's rise to power has coincided with a 

massive expansion in Indian diplomatic interaction with the domestic and international public in recent years. 

 

MEA’S DIGITAL DIPLOMACY FOOTPRINT 
MEA's digital diplomacy footprint refers to the Ministry of External Affairs' online presence and activities in the 

realm of international relations. This includes using digital platforms, social media, and technology to engage with 

other countries, promote diplomatic initiatives, and communicate India's foreign policy. It allows for a more direct 

and accessible form of diplomacy, reaching a global audience and fostering connections in the digital space. The 

Ministry of External Affairs (MEA) in India primarily focuses on safeguarding national interests, promoting 

diplomatic relations, and advancing foreign policy goals. Key objectives include maintaining global peace, 

enhancing economic cooperation, ensuring the welfare of Indian nationals abroad, and fostering strategic 

partnerships with other nations. MEA works to represent India effectively on the international stage and address 

diverse issues such as trade, security, and cultural (Sharma, 2023).         

MEA's social media presence began in 2010 with the creation of the @IndianDiplomacy Twitter account. The 

establishment of @MEAIndia's Official Account came next in 2011.  The functions of the two accounts are 

distinct. The official Twitter account of the Ministry's spokesperson, @MEAIndia, is presently the second-most-

followed Foreign Ministry handle globally. It provides real-time information, bolstered by images, videos, 

graphics, and creatives, about bilateral and multilateral official engagements, visits, and meetings of the President, 

Vice President, Prime Minister, External Affairs Minister, Minister(s) of State, and senior Foreign Service 

officials. The @IndianDiplomacy handle, on the other hand, is dedicated to developing a good cultural narrative 

for Brand India. Press releases, speeches, joint statements, the appointment of new ambassadors, positive 

narratives about Indian arts and culture, accomplishments by Indians worldwide, bilateral and international 

relations, India's advancements on multiple platforms, and a wealth of human interest stories that pique the interest 

of its visitors and followers are all included in this eclectic mix of content. The Foreign Ministry page on Facebook 

with the highest likes and followers worldwide is MEA India, which was established in 2012. In order to preserve 

consistency in content, it typically mirrors the information shared on Twitter accounts; nevertheless, the posts are 

typically lengthier and more thorough. Facebook's live feature capability allows the Ministry to stream its press 

conferences and media briefings, thereby expanding its reach to unprecedented levels of public contact.  The 

MEA's ability to effectively post practically all of its missions and updates on Facebook and Twitter is even more 

astounding (Sharma, 2023). There are 174 verified and standardized Twitter accounts for India's foreign missions 

and postings. Facebook pages for 172 Missions and Posts are verified and have a common name.  Every Regional 

Passport Office (RPO) uses Twitter to effectively handle complaints and questions pertaining to passports and 

visas. With over 10 million followers on Twitter, External Affairs Minister Sushma Swaraj is the most followed 

foreign minister globally. She frequently uses her handle to instantly reply to distress calls from Indian residents 

around the globe. The EAM's ability to respond to SoS tweets quickly and personally has become one of her 

specialties, winning her a large following and a lot of respect on social media. In addition, the MEA has accounts 

on numerous social media sites, including Flicker, Sound cloud, Instagram, and YouTube (MEA India and Indian 

Diplomacy), as evidence of its diligent efforts to consistently broaden and strengthen its online presence. MEA 

India has 8, 68,054 followers on their Google+ channel. In an effort to increase interactions on social media, the 

MEA also set up a LinkedIn page in July 2017; this time, the audience it targeted was professionals (mea.gov.in). 

Ministry started a novel Twitter campaign called #AsktheSpokesperson, in which it asks social media user’s 

questions about India's foreign policy. The Official Spokesperson then responds to a selection of the questions 

live on Twitter. The goal is to increase the general public's knowledge and comprehension of foreign policy 

concerns. The Ministry released the "MEA App" mobile application as part of its strategy to increase the number 

of digital media outlets it works with and to offer the public effective services (Sarvjeet, 2016). The first mobile 

application ever released by a Ministry within the Indian government was the one that was released in June 2013. 

The Ministry uses its social media presence for multiple objectives, employing its handles as well as the accounts 

of its Missions and Posts. These include intensifying its campaign for cultural diplomacy, developing a positive 
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image for Brand India and promoting Indian culture, and even employing an in-house developed internet platform 

called MADAD—which translates to "help" or "aid" in Hindi—to efficiently and practically handle consular 

issues. It is clear that MEA India has jumped into the social media fraternity with gusto and is determined to make 

a bigger splash in the brand-new field of diplomacy.  

 

CRISIS COMMUNICATION STRATEGIES ON TWITTER (NOW X) RECENT 

INTERNATIONAL EVENTS  
Given that the Indian Ministry of External Affairs' (now-X) Twitter handle is among the most popular worldwide 

government accounts on the platform, social media diplomacy is considered a crucial instrument of modern 

diplomacy. In times of crisis or conflict—whether it was the Covid-19 pandemic, the Ukrainian crisis, or the 

Israel-Hamas conflict—Indians living abroad were successfully reconnected through social media communication 

tactics. The following are a few of MEA India's digital diplomacy initiatives: 

 

• MEA India’s Madad Portal - Madad (@meaMadad) of MEA India is still very active on Facebook and 

X, promptly resolving problems for Indians residing overseas. Previous appeals for help, which would take several 

days to go to the relevant authorities in different countries, now quickly reach their embassies via Facebook and 

Twitter (now X). In the past, applications were sent offline to the appropriate embassies, making it challenging to 

track down the communication channel. It's evident now that people living overseas are just tweeting for prompt 

assistance. (AnvityMohilay,  2023) 

• India’s G20 Presidency- With a dedicated G20India Twitter (now X) account devoted to sharing every 

little detail with the public, India's G20 Presidency garnered a great deal of attention and admiration during its 

tenure. The G20 New Delhi Leaders' Declaration paper has received over 2.9 million views and 11,000 retweets 

from Prime Minister Shri Narendra Modi's (@narendramodi) Twitter account, which is now account 

X.  (AnvityMohilay,  2023) 

• Rescue Missions during Crisis - MEA initiated a number of initiatives using popular hashtags, such as 

the rescue effort during the riots in Israel or Sudan. This made assistance available quickly and efficiently. Because 

social media hashtags are a more powerful tool than personal connections for identifying and connecting a larger 

audience, there is a greater likelihood of inclusivity when it comes to online content.  (AnvityMohilay, 2023). 

Here are trending assistance hashtags by MEA India 2023- 

a. #OperationKaveri - During 2023 Sudan conflict, almost 2500 Indians were saved safely by India under 

this operation.  

b. #OperationAjay - MEA started this operation during the Israel Hamas crisis. It was trending on Twitter 

(now X) and more than 1300 people were rescued. 

 

INDIA’S DIGITAL DIPLOMACY COLLABORATIONS 
During a recent visit to India, Kenyan President William Samoei Ruto announced that he had sent his ICT Minister 

to India to gain knowledge regarding digital identity and the digitization of government services. In addition, India 

has inked Memorandums of Understanding (MoUs) in the ICT sector with Finland, Vietnam, Africa, and several 

other nations in order to improve digital infrastructure and communication and fortify diplomatic connections. In 

order to share its knowledge of Digital Public Infrastructure (DPI) such as Aadhaar, UPI, Digilocker, Co-Win, 

JAM (Jan Dhan Yojana, Aadhaar and Mobile Number), e-KYC, etc., India is also interacting with nations in the 

Global South. The Indian government has been able to provide individuals with advantages that are immediate, 

direct, and traceable as a consequence of these DPI programs. (AnvityMohilay, 2023) 

 

FUTURE OF DIGITAL DIPLOMACY 
The future of digital diplomacy holds several potential developments and opportunities: 

1. Technological Advancements: Continued innovation will integrate emerging technologies like artificial 

intelligence, big data analytics, augmented reality, and block chain into diplomatic practices, enhancing efficiency 

and effectiveness. 

2. Virtual Diplomatic Engagements: Virtual summits, conferences, and negotiations are likely to become more 

commonplace, enabling cost-effective and environmentally friendly diplomatic interactions. 

3. Enhanced Cybersecurity Measures: Nations will increasingly invest in robust cybersecurity measures to 

safeguard diplomatic communications and infrastructure from cyber threats and attacks. 

4. Artificial Intelligence in Diplomacy: AI tools could be utilized for data analysis, predicting geopolitical trends, 

improving decision-making, and automating certain diplomatic processes. 

5. Adoption of Digital Norms: Global collaboration among nations to establish norms and regulations governing 

digital diplomacy, including data privacy, cybersecurity, and information sharing, will likely evolve. 
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6. Cross-border Collaboration: Digital platforms will continue to facilitate collaboration among governments, 

non-state actors, and international organizations, promoting cross-border initiatives on global issues such as 

climate change, health crises, and security challenges. 

7. Cultural Exchange and Public Diplomacy: Digital tools will play a pivotal role in promoting cultural 

diplomacy, fostering people-to-people connections, and shaping public opinion across borders. 

8. Adaptive Diplomatic Training: Diplomats will require continuous training to adapt to evolving digital tools 

and techniques, enhancing their digital literacy and diplomatic skills. 

9. Increased Transparency and Accountability: Digital diplomacy may encourage greater transparency in 

international relations, providing increased access to information and fostering greater accountability among 

nations (Holmes, 2015). 

 

In essence, the future of digital diplomacy will likely witness further integration of technology into diplomatic 

practices, enabling more efficient and inclusive global engagements while requiring concerted efforts to address 

cybersecurity challenges, bridge technological divides, and establish comprehensive governance frameworks. 

 

SUGGESTIONS 
Certainly! Digital diplomacy encompasses using technology and digital tools in diplomatic activities to enhance 

international relations. Here are some suggestions for implementing digital diplomacy: 

 

1. Social Media Engagement: Social media platforms should be used to engage with global audiences, share 

policies and communicate directly with citizens of other countries.  Post updates regularly, engage in conversation 

and address concerns for transparency and understanding. 

2. Virtual Diplomatic Meetings: Virtual summits and meetings should be organized to facilitate diplomatic 

discussions and cooperation.  Video conferencing tools should be used to connect diplomats and leaders across 

borders in real-time. 

3. Digital Cultural Exchange: Cultural diplomacy should be promoted through digital mediums by 

organizing virtual exhibitions, cultural events, online art galleries and language exchange programs to enhance 

intercultural understanding. 

4. Online diplomatic training: Digital platforms or courses should be developed for diplomats to enhance 

their skills in areas such as negotiation, conflict resolution and intercultural communication.  E-learning tools 

should be used to facilitate continuous learning. 

5. Public diplomacy campaigns: Launching digital campaigns aimed at improving a country's image abroad 

and sharing information about its culture, values and policies.  Engage in storytelling through multimedia content 

such as videos, blogs and podcasts. 

6. E-Diplomacy in Crisis Response: Digital tools should be used during crises to coordinate relief efforts, 

share vital information and engage in diplomatic efforts to resolve conflicts or address humanitarian emergencies. 

7. AI and Big Data Analytics: Artificial intelligence and big data analytics must be employed to analyze 

global trends, public sentiment and policy implications.  Employing intuition is essential for diplomatic strategy 

and decision-making. 

8. Cyber Security and Diplomatic Communications: Strengthening cyber security measures to protect 

sensitive diplomatic communications, and ensure secure exchange of information and negotiations. 

9. Blockchain for Diplomatic Agreements: The use of blockchain technology should be explored for 

maintaining secure and transparent records of diplomatic agreements, and increasing trust and accountability 

between nations. 

10. Online Consular Services: To provide digital consular services for citizens abroad including visa 

application, emergency assistance, and information dissemination through dedicated online platforms or apps. 

Implementing these strategies can significantly enhance diplomatic efforts by leveraging the capabilities of digital 

tools and technology to engage with stakeholders globally, foster cooperation, and build stronger international 

relationships. 

 

CONCLUSIONS 
In conclusion, digital diplomacy represents a transformative shift in international relations, presenting both 

opportunities and challenges for countries engaging in global diplomacy. Digital tools enable swift and direct 

communication between governments, diplomats, and citizens, fostering transparency and immediacy in 

diplomacy. Digital platforms offer a vast reach, enabling nations to engage with a global audience, promote 

cultural exchange, and shape public opinion beyond borders. Digital diplomacy streamlines processes reduce 

bureaucratic barriers, and offers cost-effective means for diplomacy, especially with virtual meetings and 

conferences. Nations can leverage social media, digital content, and technology-driven initiatives to amplify their 

soft power, influencing perceptions and building relationships. The increased reliance on digital platforms exposes 
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nations to cyber threats, data breaches, and information warfare, requiring robust cybersecurity measures. The 

rapid spread of false information on digital platforms can undermine diplomatic efforts, leading to 

misunderstandings and tensions between nations. Disparities in access to technology and digital capabilities 

among countries create inequalities in global engagements and diplomatic negotiations. Protecting sensitive 

diplomatic communications and ensuring data privacy remains a challenge in the digital landscape. Adapting legal 

and regulatory frameworks to govern digital diplomacy lags behind the pace of technological advancements, 

creating ambiguities and challenges in governance. Overall, digital diplomacy presents immense potential for 

transforming global interactions, shaping public opinion, and fostering international cooperation. Addressing the 

associated risks requires concerted efforts in cybersecurity, information verification, bridging technological 

divides, and establishing robust legal frameworks to harness the benefits of digital diplomacy while mitigating its 

challenges. 
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